
NEwS ROOM 6-19, 40

COMMENT: Just when we thought it might be safe to go back in the water... ..........Page 4

I
n line with IDN and ACEM
predictions, 2014 finally saw
motorcycle sales in Europe
start to increase again

following continuous decline that
has seen them fall by more than 50
percent from 1.524m in 2007 to
under 740k in 2013.

Last year the market bounced by 7.9
percent to see 798,328 new
motorcycles sold and registered in the
21 of the 28 markets of the European
Union for which data was available
when Brussels based ACEM concluded
their provisional research for European
market data at the end of January.

There will be a mid-year update, and
historic data and current trends suggest
that a further 9,000 to 10,000 new
motorcycles will be reported as sold at
that time. This data doesn't include EFTA
nations such as Norway, where 4,128
motorcycles are reported as sold last
year (up from 3,979 in 2013) and the
impressive Swiss market where sales
were up 5 percent to 39,847.
Switzerland reputedly has the highest
ownership of motorcycles per head of

population in Europe and is the 6th
largest market in Europe overall. 

While a lot of comparisons between
National trade association data in
Europe can be inconsistent because of
varying classification and reporting
practices, ACEM's monthly, quarterly

and annual data does give a reasonably
uniform like-for-like comparison and
trend.

The ACEM data places Italy as
Europe's largest motorcycle market in
2014 with 156,431 new units reported
as registered (+1.62 percent, and 19.59
percent of the total EU number); with
France second, 153,324 units (+3.66

percent, and 19.21 percent of the EU
total); Germany third, 141,623 units
(+9.27 percent, and 17.74 percent of
the EU total); the fast recovering Spanish
market 4th, 111,460 units (+20.27
percent, and 13.96 percent of the EU
total); with the UK 5th, 91,492 units 
(+ 13.02 percent, and 11.46 percent of
the EU total) - see chart on page 6 of this
edition of International Dealer News.  

These five markets between them
account for 82 percent of motorcycle
sales in the EU (a total of 654,331
motorcycles).

Altogether 16 of the 20 EU markets
for which comparable year-on-year data
is available are showing increases in
registrations.

In total Powered Two Wheeler (PTW)
terms the European market is basically
flat, having dropped by just 11,645
units/1.49 percent from 2013 to
1,099,018 units in 2014 (a 55 percent
decline from the high of 2,437,928 units
seen in 2007)  due to the still depressed
'Moped' market in Europe, which saw
registrations in the EU fall by 
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S
OMETIMES I hate being right. Last year, in the June/July 2014
edition of International Dealer News, when I forecast that there
were new potential problems ahead for the EuroZone
economies in Europe, even I didn't anticipate just how quickly

the spectre of deflation would start to threaten all the hard work that
has gone into getting the motorcycle industry headed in the right
direction.

Just as all of Europe's "Big Five" motorcycle markets finally report 12 months
of new registrations growth (modest growth in some cases, but growth
nonetheless) along comes an economic issue that could see the Euro currency
economies stalled by a similar
impasse to the one that has haunted
the Japanese economy since the
early 1990s.

Originally referred to as Japan's
"Lost Decade", in reality failure to
deal convincingly with its burst asset
bubble has cost the Japanese
economy at least twenty years of
growth. Indeed escaping the gravitational pull of that overheated and
uncontrolled investment cycle is still driving Japanese economic policy today and
is likely to continue to do so for years to come.

In Europe's case the causes, timings and circumstances have been different,
but the bitter aftertaste of a moribund economy driven backwards by its inability
to move  forwards or even sideways is similar and familiar. 

In a massive outbreak of "too little, to late" the EBC is now seeking to substitute
low interest rates and as a patently failed stand-alone alternate to the mechanism
of quantitative easing in dealing with the 2007-2009 banking crisis by having to
start printing money after all - just at the time when the two economies that
heavily promoted doing so as a viable route to recovery (The United States and
the United Kingdom) are emerging into a position of relative economic stability
and health.

Quite how the deflationary cycle and prospects of a 'Grexit/Grecstay' style
impact on currency confidence will impact on specialty markets such as ours is
difficult to predict, but impact it certainly will.

All this just as the slew of positive motorcycle sales news at this time from
Europe's trade associations is mirrored by the fiscals emerging from the motorcycle
manufacturers themselves.

As more and more motorcycle brand market-share remains in, or falls wholly
or partially into, the grip of auto makers or (in the case of the Indian giants in
particular) into the hands of mixed transport portfolio producers, the pressures
that would normally emerge to squeeze access to capital should not after all be
quite as serious a concern as it would usually be.

As manufacturers prepare themselves for a whole range of brave new worlds
(ITS, eCall and e-mobility among them), access to capital is going to be crucial,
especially once money ceases to be as cheap as it has been.

The reason why such businesses are attracted to PTW investments is because
of the short-term potential for ROI elsewhere in their operations, and long-term
potential for a bolt-hole once the cities really are too crowded for four wheels,
once hydrocarbon burning really does become economically and environmentally
unsustainable, and once the challenges that have historically challenged PTW use
have been addressed in the wider public consciousness.

Creature comforts such as automatic transmissions, connectivity, and safety
systems have reinvented our wheels, and having an "offer" that will be fit for mid
21st century purpose will give us a compelling story.

The motorcycle industry has always been in a fantastic position to become a
well equipped future-facing endeavour,
one where enterprise and innovation are
the Siamese Twins of the progress we
need to make. Progress that will allow us
to position PTWs to define how the
transport challenges of the future are
met, so we finally have control of the
agenda in meeting the challenges of the
future.

However, the recovery is still so fragile, and the balance sheet calculations the
new breed of the industry's owners and investors are making themselves so finely
balanced that if the continuing improvement in consumer confidence so much as
skips a single heartbeat, then what may start out as the beat of a butterfly's wings,
could hit our industry with hurricane force winds - destroying everything that has
been achieved so far and denying us of another decade or more of potential.

The list of motorcycle manufacturers and brands whose corporate ownership
is either wholly or in part in the hands of businesses whose primary activities or
profits are derived from transport or powersports industry solutions involving more
than two wheels is already impressive ... Honda, Kawasaki, Suzuki, BMW, Ducati,
Peugeot Scooters, MV Agusta, KTM/Husqvarna, Indian, Victory, EBR, and Royal
Enfield - to say nothing of the involvements of the Chinese PTW sector.

With rumours continuing to circulate about possible 'Detroit' or mixed-portfolio
Asian manufacturer bids for at least two of the other top twenty motorcycle brands
not mentioned here, and Piaggio still having to work hard to exorcise its demons,
the vulnerability of our manufacturing sector to impacts from outside of our
already fragile core European markets and activities just cannot be overstated.

If consumer confidence doesn't trip us up, we have licensing, training, and
safety waiting to do so. If deflation doesn't get us, then the potential fall-out from
the current cycle of mergers and acquisitions frenzy could - just ask long-term
"traditional style" MV Agusta dealers what they think about being a part of
"BenzWorld"!
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10.6 percent units to 340,468 for 
the year. 
Europe's largest Moped market was

France where 98,170 new sales were
registered - nearly 30 percent of the
total number of Mopeds sold in Europe;
The Netherlands was Europe's second
largest Moped market (62,940 units, 18
percent of European sales); Poland was
the third largest Moped market in
Europe in 2014 (40,715 units, 12
percent of European sales). 
The top model in Europe in new

model sales terms was BMWs R1200GS
which is reported as having 18,013
registrations in the EU data so far
available; among the major markets it
was the number one selling model in
Germany, and third strongest in the UK.
Six out of the top ten selling models

in Europe were in the 500cc+ category;
Yamaha's MT-07 was second (13,125
units), their 530cc XP500 TMAX was
fifth (7,846 units), with their MT-09 sixth
(7,562 units); BMWs R1200RT was
eighth (6,625 units) with Kawasaki's

Z800 tenth (6,235 units).
Six of the top 10 best sellers in

Germany were in the 500cc+ category;
in France four were of 500cc or more
(the MT-07 was the best seller in the
class at third overall); three were over

500 cc in the UK, where the R1200GS
and R1200GSA were third and seventh
respectively with Triumph's Tiger 1200
Explorer ninth; there were two models
of over 500cc in the top ten in Italy - with
the Kawasaki Z800 in eighth and

Yamaha's XP500 TMAX Scooter in
ninth.
In Spain, all ten of their top sellers are

125cc motorcycles, with Kymco's Agility
City 125 and Super Dink 125 in first and
second place.

<<< Continued from cover

Country 2014 2013 2012 2011 2010 2009 2008 2007 

Italy 156,431 153,941 206,291 254,895 306,303 403,325 408,249 435,959 

France 153,324 147,915 169,644 185,122 198,086 214,694 237,592 238,966 

German 141,623 129,605 127,497 126,991 122,382 136,929 166,281 166,883 

Spain 111,460 92,678 97,931 119,423 134,297 132,513 209,941 269,479 

UK 91,492 80,951 80,029 79,144 81,060 94,431 114,474 119,863 

Others 143,998 134,796 151,120 169,987 187,032 203,767 276,672 293,452

Total 798,328 739,886 832,512 935,562 1,029,160 1,185,659 1,413,209 1,524,602 
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According to the latest data released by the
motorcycle industry trade association in Italy
(ANCMA), the total PTW market in Italy finished
+6.7 percent in January (9,214 units), having been
nearly 8 percent down in January 2014, and over 23
percent down at the same period in January 2013.
In motorcycle terms, the month was +7.4 percent

at 3,806 units.
For the full year 2014, the PTW market in Italy

finished at 1.4 percent (156,046 units) after monthly
fluctuations that made it uncertain right up to
December as to whether or not the Italian market
would emerge with growth after seeing registrations
collapse dramatically since the start of the global
economic downturn. 
Having shown a decline of -16.1 percent (5,723

units) in November 2014, the Italian market trend
recovered to be up 8.8 percent in December (4,294
units). 
As reported by Ducati, 2014 was a disappointing

year for the Italian brand in its home market, despite
posting record sales worldwide - not a single Ducati
model made it into the Top 20 sellers in Italy last year. 
Indeed, 16 of the top 20 sellers were scooter

models, with Honda's SH 150, 300 and 125 in first,
second and third place respectively (with 8,457,
6,498 and 5,632 units).
BMW's R 1200 GS was the seventh best selling

model in Italy last year (3,521 units) with the Honda
NC 700/750 X tenth (2,590 units); BMW's R 1200
GS Adventure 19th (1,852 units): Yamaha's MT-07
20th (1,776 units).
Motorcycles did better than small cc machines in

Italy in 2014, +3.3 at 54,532 units compared to
52,795 in 2013. The 1000cc sector was +15.1
percent at 18,509 units compared to 16,083 in
2013.
The largest PTW sector in Italy was the 251-500cc

market, which was +3.7 percent at 38,510 units; the
sub-125cc market was second largest at 37,388
units (+1.3 percent). 
In terms of motorcycle styles, the biggest winner

was the naked bike sector at +16.6 percent (18,008
units) and the Enduro bike market at +7.3 percent
(18,786 units). The Custom market was level at
5,868 units for the year, but the big losers were the
Sportbike sector at -24 percent (3,388 units) and the
Supermotard market at -22 percent (2,591 units). 

Italian market sees positive 2014 trend continue in January 2015
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The latest data released by the British
motorcycle industry trade association (the
MCIA) shows the UK motorcycle market up by
+14.7 percent in January 2015 (4,465 units),
with total PTW new registrations up by +11.3
percent (5,128 units).
The UK motorcycle market was up by +11.7
percent for 2014 at 90,6734 units (compared
to 81,180 units in 2013). This was the fifth
year that motorcycle sales were up in the UK
since the 94,929 units sold in 2009.
In total PTW terms, the UK was +10.2 percent
in 2014 at 101,277 units - also its best year
since 2009 (111,510 units).
The fastest growing sectors in the UK in 2014
were the 651-1000cc market, at +18.3
percent, and the 1,000cc+ market at +13.7
percent. 
Speaking about the year ahead, UK
motorcycle industry association Managing
Director Steve Kenwood said: “We estimate
that around 110,000 units will be sold in the
UK during 2015, which is a similar growth
rate to the one we enjoyed in 2014, some
+10%.

“We see the long-term trend for
motorcycle use in the UK rising
steadily. The latest update to figures
from the Government here in the UK
shows that the number of
motorcycles, scooters and mopeds
on the road [the total 'bike park' in
the UK] is at its highest for five years
(1.2m PTWs), with twice as many on
the road as there were in 1994".
However, not all the trend data for
the UK is positive yet. The latest
available data for the total distance
travelled by motorcycles in the UK
(2012) shows it at 4.6 billion km
compared to 5.1 billion km in 2009,
and the number of motorcycle test passes are
put at 45,000 for 2012/13 compared to
70,000 for 2008/09. It is hoped that the 'bike
park' and distance ridden figures will start to
rise once the increases in new model
registrations start to trickle down, but the
issue of new rider access is as much of a
worry in the UK as it is elsewhere.
In other UK market news, the MCIA's annual

"Motorcycle Live" expo at the UK's NEC
(National Exhibition Centre) near Birmingham
in November saw attendance up by 10
percent compared to 2013.
The MCIA has also announced that the show
date for 2015 will be one week later in the
calendar than usual, from 28th November to
6th December. 
www.motorcyclelive.co.uk
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UK Market sees 2014 trend
continue in January 2015

The latest data released by the motorcycle industry trade association in Spain
(ANESDOR) shows that motorcycle sales were up 11.6 percent in January
2015 (6,823 units), with total PTW registrations for the month also up at +9.3
percent (7,780 units). 

In December 2014, motorcycle sales in Spain were up 26.6 percent (6,291
units) and the market closed the year at +19.8 percent (110,396 units, up
from 92,185 units in 2013) for the full twelve months of 2014.

The rebound in the Spanish market has been dramatic. The market was
down -6 percent in 2013, but, as was the case in several other European
markets, the final four months of 2013 had shown a return to growth, and last
year new motorcycle registrations in Spain were up over 2013 for all twelve
months. This has been the best year in the Spanish motorcycle market since the
124,166 units that were sold in 2011.

In total PTW terms, the Spanish market was up 26.3 percent in December
(7,372 units) and up 16.5 percent for the year at 124,678 units compared to
107,022 units in 2013 - also the best year since 2011.

Honda lead the market with 17.6 percent (19,437 units), followed by Kymco

with 14.5 percent (15,939 units), Yamaha with 12.9 percent (13,983 units),
Piaggio with 10 percent (11,033 units) then Sym with 6.4 percent (7,048
units).

Spanish motorcycle market
grows 19.8 percent in 2014
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According to final figures
released by RAI, BOVAG and RDC/
CBS Mobility, sales of new
motorcycles were up by + 12.1
percent in The Netherlands in
2014, with scooters also seeing
an increase in popularity.
In 2014 10,354 new motorcycles
were sold in The Netherlands
(compared to 9239 units in
2013), with the trade association
that represents the Dutch
motorcycle industry saying that
"the increase is partly due to the
cautious recovery of consumer

confidence, which saw many
motorcyclists last year investing
in a number of new models that
were successfully
launched onto the
Dutch market,
and the better
weather
(compared to
many recent
spring
seasons in
particular)
which clearly also
had a favorable effect

on the propensity to buy".
Nearly one in seven of the new

models sold last year was a
scooter model (1,369 units, 3.5
percent more than in 2013). In
addition another 445 three-
wheel motor scooters were
registered - such as the Piaggio
MP3 and Peugeot Metropolis
(compared to 233 new ones in
2013).
The top 3 best selling motorcycle
brands in The Netherlands were
the BMW (1863 units, 17.9%
market share), Yamaha (1336
units, 12.9%) and Honda (1300
units, 12.5%).

Dutch market +12.1 percent in 2014
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THE latest data released by the German
motorcycle industry trade association
(IVM) show German motorcycle
registrations up over 84 percent in
December 2014, albeit on low volumes -
2,346 units (compared to 1,274 in
December 2013), with the market closing
out the year at +10.8 percent (96,823
units) over 2013 (87,423 units).
This means that last year was the fourth
year in succession in which new
motorcycle registrations increased in
Germany.
In total PTW terms, the German market
was up by just under 60 percent in

December (3,203 units compared to 2,005
in 2013) and has finished +8.7 percent for
the full twelve months of 2014 at 140,609
units.
Not surprisingly, BMW was the top selling
manufacturer in Germany in 2014, taking
16.4 percent of the market. Honda was
second, with 12.9 percent; followed by
Yamaha with 11.3 percent, KTM with 8.6
percent, Kawasaki with 7.1 percent,
Harley-Davidson with 7.5 percent, Piaggio
with 7 percent, Suzuki with 5.4 percent,
Ducati with 3.3 percent and Kymco with
1.9 percent.

Germany posts fourth consecutive year of growth

ACCORDING to the most recent data
released by the Japanese Automotive
& Motorcycle Association (JAMA),
Japanese motorcycle manufacturer
exports of  250cc+  machines to
Europe were down by 9.55 percent at
17,075 units in November 2014.
This was the first month they had

been down in 2014 (in fact the first
time since September 2013), but for
the 11 months from January to
November 2014 they were +22.7
percent at 157,460 units (130,455 for
the same period in 2013).
In total PTW terms Japanese

manufacturer exports to Europe were
down by -11.99 percent in November
(only the second month they had been

in negative territory since September
2013), but were running at +17.94
percent for the 11 months of 2014 to
date (174,507 units compared to
147,965 for the first 11 months of
2013).
Worldwide Japanese manufacturer

250cc+ exports to all markets were
+10.13 for the period January to
November 2014 (359,144 units), with
total PTW exports to all markets
+8.16 percent (465,584 units).
Japanese manufacturer 250cc+

exports to the United States were
+1.58 percent for the period January
to November 2013 (120.699 units)
with total PTW exports +3.58 percent
(162,554 units).
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Japanese motorcycle manufacturer exports up
+22.7 percent for January to November 2014

ACCORDING to data released by
the Australian Motorcycle
Industry Association (FCAI)  2014
new motorcycle registrations
there saw total motorcycle, ATV
and scooter sales reaching
111,599, which, at just -2.2
percent compared to 2013,
means that the Australian market
is stabilising.
Road bike sales were strong,
increasing 1.5 per cent compared
to 2013 and accounting for 39.9
per cent of the total market. Total
road bike sales were 44,530.
Honda took out top position for
sales in this category. Honda’s
9,011 new road bike sales
accounted for 22.3 percent of the
total road bike market and also
helped Honda become the top
selling brand in 2014. Honda sold
a total of 24,866 new
motorcycles, ATVs and scooters in
2014.
In second place for total sales
was Yamaha with 18.3 per cent

of the market (20,394). Kawasaki
was third with 9.9 per cent
(11,024), Suzuki was fourth with
8.7 per cent (9,745) and Harley-
Davidson was fifth with 7.7 per
cent (8,577).
In the road bike category, Harley-
Davidson was the second highest
selling brand with 19.3 per cent
of road bike sales (8,577). Harley-
Davidson was followed by
Kawasaki with 13.4 per cent
(5,964), Yamaha with 11.9 per
cent (5,290) and Suzuki with 6.8
per cent (3,017).
Off-road motorcycle purchases
accounted for almost 33.7 per
cent of total market sales, with
37,670 Australians taking home a
new off-road bike. The popularity
of these vehicles has fallen since
2013, with the 37,670 sales
representing a 4.3 per cent
decrease on 2013 figures.
Yamaha led the market for off-
road motorcycles, selling 30.1 per
cent (11,356) of the total off-

road bikes sold. Yamaha was
followed by Honda with 26.2 per
cent (9,871), KTM with 15.2 per
cent (5,730), Suzuki with 11.7
per cent (4,417) and Kawasaki
with 10.4 per cent (3,920).
The ATV market grew by 2 per
cent in 2014 (compared to
2013), with a total of 21,723
ATVs sold. The total sales
represent 19.5 per cent of the
total 2014 motorcycle market.
Polaris was the leading brand in
the ATV market, selling 27.1 per
cent (5,892) of the total ATV
sales. Honda was second with 23
per cent (5,007), Yamaha was
third with 15.6 per cent (3,391),
Suzuki was fourth with 10.2 per
cent (2,215) and BRP was fifth
with 8.5 per cent (1,853)
Scooter sales continued to
decline in 2014, with total sales
down 19.7 per cent on 2013 sales
figures. Piaggio topped the list in
the scooter market, selling
almost 16.8 per cent (1,295) of

the total 7,676 scooters sold.
Vespa came in second with 14.8
per cent (1,140), Honda was third
with 12.7 per cent (977), SYM
was fourth with 8.7 per cent
(670) and Kymco was fifth with
7.2 per cent (550). Scooter sales
represented 6.9 per cent of the
total motorcycle market.

Australian road bike sales +1.5 percent in 2014
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FORMERLY Hero Honda, Hero
MotoCorp Ltd. of New Delhi, India, has
announced record calendar year sales
for 2014.

The company says that it sold 6.64
million units in 2014, which was 8
percent up over 2013, and
consolidates the business as the
world's largest powered two-wheeler
manufacturer.

With sales running at some
400,000 and up for the first nine
months of its April 2014 to March
2015 financial year, it looks like the
company will also post record sales
numbers and revenues for its current
financial year.

The company started as a joint
venture between Honda and Hero

Cycles in 1984 and bought Honda's
shareholding in 2010 when the
Japanese manufacturer decided to
withdraw from the venture, becoming
Hero MotoCorp in 2011.

"Hero" was the brand name chosen
by the Munjal brothers for their
company when they first started Hero
Cycles in 1956. 

In 2013, the company embarked on
an ambitious international expansion
plan by taking a 49.2 percent
shareholding in Erik Buell Racing of
East Troy, Wisconsin - the racebike and
sportsbike manufacturing business
started by chassis engineer Erik Buell
when Harley-Davidson decided to
close down their Buell Motorcycles
subsidiary in 2009.

As part of their long-term plans for
the EBR Motorcycles collaboration,
Team Hero EBR announced that it is
continuing with its involvement in
racing with a two-rider team running
the EBR 1190 RX in the World
Superbike Championship in 2015.

The race team is based in Italy, with
EBR's European streetbike distribution
facility headed up by former Zero
Motorcycles and Triumph man Edwin
Belonje at Alkmaar in the Netherlands.

Last year Hero launched in several
international markets including Turkey,
Bangladesh, Nicaragua,
Mozambique, Ethiopia and most
recently Columbia, where the
company has formed a wholly-owned
subs id iary  and commenced

construction of a state-of-the-art
manufacturing facility. 

In one of the biggest brand
endorsements by any Indian company,
last year also saw Hero hire 14-times
major champion golfer Tiger Woods as
its first Global Corporate Partner.

www.heromotocorp.com

Hero MotorCorp 2014 sales record

Bosch launches connectivity
control unit for two-wheelers
THE new Connectivity Control
Unit (CCU) from Bosch acts as a
communications centre that
collects operating data, sends
information to rescue workers
and call them to the scene of an
accident with pinpoint accuracy
using an emergency call system.
The automatic emergency is
triggered by critical driving
manoeuvre sensor information
from the vehicle and rider,
evaluated by a ‘crash
algorithm’. 
In October last year ACEM, the
Brussels based motorcycle
industry trade association,
announced that motorcycle

manufacturers had signed a
Memorandum of Understanding
on Cooperative Intelligent
Transport Systems (ITS) and to
have at least one of their
models available with ITS fitted
by 2020.
In the event of a technical
vehicle breakdown, the rider
can send a breakdown call
(bCall) to inform a service
centre. Thanks to integrated
GPS and GSM modules, the CCU
delivers initial information on
the scene of the breakdown and
on the technical status as well
as on any entries in the vehicle’s
error memory. 

The Bosch CCU features a back-
up battery offers a ‘Stolen
Vehicle Tracking Service’ and is
V2V ready for future Vehicle-to-
Vehicle Communication, systems
and safety features. 

ROBERT BOSCH GMBH
Gerlingen-Schillerhöhe,
GERMANY
Tel: +49 (0)7 11 8 11 0
callbosch@de.bosch.com
www.bosch.de

PARTS AND ACCESSORIES

Piaggio revenue +6.5 percent
for third quarter 2014
With 4th quarter results still awaited
as this edition of IDN went to press,
Piaggio had recovered its soft first half
year with a 3rd quarter (to September
30th 2014) that saw the company
report "significant growth" in all the

sectors in which it operates. Total
consolidated revenues were € 301.8m
- which is up +6.5 percent compared
to the third quarter of 2013.

The statement from the board of
directors of Piaggio & C. Spa, chaired
by Roberto Colaninno, stated that
"revenue growth combined with the
activities of cost control and
productivity have allowed us to bring
the main indicators of profitability,
relative to sales, at the same level in
the first nine months of 2013.

"Of particular note, the progress of
the Piaggio group in the third quarter
compared to the third quarter of 2013

presents results that are clearly
growing, both in absolute terms and
as a percentage of revenues".

Third quarter revenues in Europe
were +1.4 percent compared to the
third quarter a year ago, Asia +9
percent and India +18 percent.

The group's EBITDA was +24.6
percent at € 41.3m, with net income
in the third quarter up by 92.6 percent
at € 5.4m, compared to € 2.8m in the
third quarter of 2013.

Piaggio say that year over year unit
sales for January to September 2014
were +2 percent - marking a strong
recovery from its disappointing

second quarter.
The company claims that it has

maintained its leadership of the
European PTW market with a share of
16 percent overall and 25.1 percent in
the scooter market.
www.piaggio.com
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Records and landmarks for Ducati
IN 2014 Ducati achieved a new sales
record with 45,100 units sold, 2
percent more than in 2013, making
this the fifth consecutive year of
growth.
Ducati attribute the increase in part

to the introduction of new models.
With the introduction of the new
Monster 1200 and Monster 821,
Monster family sales rose by 31
percent, with 16,409 new bikes sold.
The Superbike family, thanks to the
introduction of the 899 Panigale
(which scored a +74 percent sales
success with 5,806 units sold),
enjoyed an overall growth of 12
percent, with a total of 9,788 bike
units in 2014.
North American sales remained

static compared to 2013, with Mexico
experiencing 8 percent growth. The
United States continues to be Ducati's
top market, with 8,804 units sold.
Sales in South America increased
considerably, especially in Brazil (+
74% percent 1,174 bikes sold), due to
the expansion of the dealership
network in that country and the
market introduction of the full model
range with local CKD production.
In Europe sales were slightly down

(-3 percent with 19,743 units sold

overall); Ducati attribute this to
challenging conditions in several
markets. Sales in Italy were especially
disappointing, down by -14% with
4,284 units sold. Conversely, the UK
reported a 16 percent growth in unit
sales (2,742).
Growth was also seen in Asia,

where Ducati achieved a sales record
(+11 percent with 5,787 units sold).
Performance was also strong in
Thailand (+22 percent with 3,057
units sold) and China, where sales
volumes almost doubled (+97
percent).
Ducati also succeeded in boosting

sales in Australia (+13 percent with
2,132 units sold) and slightly
increased its performance in Japan
(+1% with 2,558 units sold).
Other news emerging from the

company in recent weeks and months
has included what is being described
as an "historic investment and
development" agreement between
Ducati and their Workers in Bologna.
The "landmark agreement, reached
thanks to the positive contribution of
all the unions" will see Ducati
investing 11.5 million euro in the next
five years in the establishment of
technologically advanced facilities for

the production of stronger camshafts
and crankshafts, consolidating the
plant "as a world center of reference
for machining excellence". The
agreement also includes Sunday
working as part of an increase from 15
to 21 shifts per week. 
Some 40 years after the last Ducati

Scrambler rolled off the production
line back in the 1970s, December saw
production of the first of the new
Scramblers being completed; six
months after it was first shown to
employees - the 'Icon' version of the
new Scrambler will start to hit
dealerships at the end of January. 
December also saw another

landmark the one millionth Ducati to
come off the production line at the
historic Borgo Panigale factory. The
custom edition Monster 1200 S was
presented to 47 year old Ernesto
Passoni, from near Milan, by Claudio
Domenicali and Audi Group senior
management at special ceremony in
Milan on December 12th.

Finally, Following the departure of
Cristuano Silei, Ducati has announced
that Anrea Buzzoni is re-joining the
Borgo Panigale (Bologna) based
factory as Sales & Marketing Director.
Buzzoni (45) joins after 10 years as

the General Manager for BMW
Motorrad Italy, having been Ducati's
Director in their German branch from
2001 to 2004.
No stranger to racing, while with

BMW in Italy he managed their
Superstock and Superbike World
Championship projects, and
subsequently the official BMW World
Superbike Championship factory team
Claudio Domenicali thanked

Cristiano Silei for his achievements
and commitment to Ducati,
recognising the contribution he had
made to the record results Ducati has
realised, to their successful
international expansion, and to the
creation of the new Ducati brand,
Scrambler.
www.ducati.com

Kawasaki revenue level for first nine months
THE Motorcycle & Engine division
of Kawasaki Heavy Industries has
released financial data for its
third quarter performance (the
nine months to December 31st
2014) revealing worldwide sales
of 397,000 motorcycles, ATVs,
UTVs, PWCs and generators.
This is a -1.5% decrease from the
first nine months of their
2013/2014 performance (403,000
units sold), but the decline has
resulted in a negligible change in

sales revenue, which has
remained pretty much stable at
US$1.8 billion.
Kawasaki say that sales were up
in Europe (and Indonesia), but
they lost ground in Latin America
and Thailand. North American
sales are reported as having
remained stable at around
60,000 units in the nine month
period.
In motorcycle terms, data
available from the Japanese

Automotive & Motorcycle
Association (JAMA) for the nine
months from April to December
2014 saw Kawasaki produce just
over 55,000 motorcycles of all
displacements and styles in
Japan, with some 7,000 sold
domestically and approximately
48,000 exported.
This places Kawasaki as the
smallest of the four Japanese
motorcycle manufacturers in
terms of domestic sales,

production and exports of
domestically produced
motorcycles for the nine month
period; Yamaha is the largest in
all cases. 
www.khi.co.jp
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BSB Series Director, Stuart Higgs (left), with R&G Managing Director, Simon Hughes

Wilbers win IDN Export award
AT the annual Dealer Day
staged by German trade
magazine Bike and Business in
November, suspension
company Wilbers were
announced as winners of the
IDN prize for International
Export Excellence. 
Previous winners of the
prestigious IDN prize include

internationally respected
vendors such as LSL
Motorradtechnik (2010),
Wunderlich (2011), SW-Motech
(2012) and Remus (2013). The
prize received by Wilbers for its
win is six free 1/2-page
advertisements in International
Dealer News Magazine and a
free 'advertorial' page in Bike

and Business.
At the same event Finkl's
Erlebnis Motorrad from
Koenigsbrunn near Augsburg
was named German Dealer of
the Year. Swiss Dealer of the
Year was Arrigoni Sport from
Adiswil near Zurich.
This was the 10th annual Bike
and Business Dealer of the Year

awards, with the 12 best
dealers chosen from 191
nominated participants in
categories such as motorcycles,
scooters, quad/ATV/trikes and
independent garages.

www.bikeundbusiness.de

Wilbers was the big winner at the
annual Bike und Business magazine

awards ceremony at the end of 2014

http://www.optimate1.com
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Jaguar Land Rover 'Bike Sense' will
detect motorcycles and bicycles
UK based car manufacturer Jaguar
Land Rover is developing a range of
new technologies that would use
colours, sounds and touch, inside the
car, to alert drivers to potential hazards
and prevent accidents involving
bicycles and motorbikes.

Sensors on the car will detect when
another road user is approaching and
identify it as bicycle or motorbike. Bike
Sense will then make the driver aware
of the potential hazard before the
driver sees it.

But rather than using a generic
warning icon or sound, which takes
time for the driver's brain to process,
Bike Sense uses lights and sounds that
the driver will instinctively associate
with the potential danger.

To help the driver understand where
the bike is in relation to their car, the
audio system will make it sound as if a
bicycle bell or motorbike horn is

coming through the speaker nearest
the bike, so the driver immediately
understands the direction the cyclist is
coming from.

If a bicycle or motorbike is coming
up the road behind the car, Bike Sense
will detect if it is overtaking or coming
past the vehicle on the inside, and the
top of the car seat will extend to 'tap'
the driver on the left or right shoulder.
The idea is that the driver will then
instinctively look over that shoulder to
identify the potential hazard.

As the cyclist or rider gets closer to
the car, a matrix of LED lights on the
window sills, dashboard and
windscreen pillars will glow amber
and then red as the bike approaches.
The movement of these red and amber
lights across these surfaces will also
highlight the direction the bike is
taking.

Dr Wolfgang Epple, Director of

Research and Technology, Jaguar Land
Rover, said: "Human beings have
developed an instinctive awareness of
danger over thousands of years.
Certain colours like red and yellow will
trigger an immediate response, while
everyone recognises the sound of a
bicycle bell.

"Bike Sense takes us beyond the
current technologies of hazard
indicators and icons in wing mirrors, to

optimising the location of light, sound
and touch to enhance this intuition.
This creates warnings that allow a
faster cognitive reaction as they
engage the brain's instinctive
responses. If you see the dashboard
glowing red in your peripheral vision,
you will be drawn to it and understand
straight away that another road user is
approaching that part of your
vehicle".

POLARIS Industries Inc. reported
record fourth quarter sales
revenue of $1,275.00 million, an
increase of 18 percent over the
final quarter in 2013, and full
year sales revenue of $4,479.6
million, an increase of 19
percent compared to 2013.
Net income was $135.4 million
for the fourth quarter of 2014,
up 25 percent from the year-ago
quarter, and $454.0 million for
the full year 2014, up 19
percent.
Fourth quarter net income was
a record $1.98 per diluted share
for the quarter, and a record
$6.65 per diluted share (up 23
percent) per diluted share for
their full January -December
2014 financial year.
Polaris’ Chairman and Chief
Executive Officer Scott Wine
commented that “2014 marks
our fifth consecutive year of
double digit sales and earnings
growth, an accomplishment
which testifies to the innovative
spirit and dedication of the
8,000 member global Polaris
team.
"During the year, we added

over thirty new vehicles to the
Polaris armada, expanding and
strengthening our portfolio with
our largest ever new product
introduction, while our strategic
acquisitions and significant
investments in our global
manufacturing infrastructure
allow us to both create and
meet the increasing demand for

our products”.
The company says that fourth
quarter off-road vehicle sales
increased 19%, while
motorcycle sales (Victory and
Indian) increased 50%, with
PG&A sales up 21% - North
American retail sales remained
strong for the Medina,
Minnesota headquartered

manufacturer, increasing 13% in
the fourth quarter compared to
2013.
In other news, Polaris has
expanded its motorcycle
portfolio, which already
includes both the Victory and
Indian brands, with the
acquisition of the electric
motorcycle business of Brammo
Inc. In addition, Polaris is acting
as a leading investor in a
recapitalization of Brammo that
enables the company to focus
exclusively on the design,
development and integration of
electric vehicle powertrains.
Polaris will utilize the assets
acquired to begin
manufacturing electric
motorcycles in the second half
of 2015 at its Spirit Lake, Iowa
facility.

www.polaris.com

Product line sales 2014 2013 Change 2014 2013 Change
Off-Road Vehicles $781,500 $659,051 19% $2,909,020 $2,521,559 15% 
Snowmobiles 138,070 134,934 2% 322,449 301,659 7%
Motorcycles 103,475 68,778 50% 348,733 219,819 59%
Small Vehicles 41,213 46,276 -11% 157,379 122,765 28%
Parts, Garments & Accessories 210,742 174,671 21% 742,067  611,266 21%
Total Sales $1,275,000 $1,083,710 18% $4,479,648 $3,777,068 19%

Gross profit $367,573 $317,108 16% $1,319,178 $1,120,879 18%

Fourth Quarter Performance Summary (in thousands except per share data)
Three Months ended December 31, Years ended December 31,

Brammo Empulse

Polaris sales
revenue up
19 percent
in 2014 
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Bultaco returns to production
BULTACO is returning to motorcycle production with
the launch of the all new Brinco. This new version of
the old model name is an electric assist pedal cycle. 
The company states that the new Brinco will

produce 60Nm of torque and a maximum speed of
more than 60Km/h, while weighing in at just 33kg,
including the 7kg battery pack. The low weight is
helped by the use of an aluminium mono-beam
frame to house the 3Kw motor. The motor can be
used in conjunction with the pedals fitted to the bike
and the nine-speed derailleur gear at the rear wheel,
giving users the choice of the best motor/pedal
combination for every situation at every moment
with engine, independent pedal or a combination of
both.

The Brinco offers three modes of use for the
motoro: Sport, Urban and Eco. In Sport mode the bike
offers rapid acceleration and the maximum speed of
60Km/h. It is suggested that Urban mode is suitable
for everyday use and Eco mode extends the useable
range of the Brinco to more than 100km. 
The lithium-ion battery used to power the Brinco

is situated in the main frame and is removable,
interchangeable and portable, and can be recharged
from a domestic socket in two hours. 
Suspension on the Brinco is taken care of by an

inverted fork offering 200mm of travel and a
monoshock at the rear providing 220mm of travel.
The 24in wheels are shod with 3in tyres and both
wheels also carry 203mm floating brake rotors and

there is a four-piston caliper at the front. 
Bultaco has designed the Brinco to work with the

rider’s smartphone with functions including check the
battery’s level of charge. There is also the option of
geographically locating the bike (providing a sim card
has been installed in the Brinco) and it can also log
information about the distance travelled. 
Through direct contact, the Brinco is unlocked by

a discreet wristband, which avoids the need to carry
keys.

BULTACO
Barcelona, SPAIN
brincopresale@bultacomotors.com
www.bultaco.es

http://www.wilbers.de
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HONDA Motor Co. has released its
financial data for the third quarter and
first nine months of its current April
2014 - March 2015 financial year (the
nine months to December 31st 2014).
Honda Group motorcycle unit sales

(which includes affiliates as well as
Honda itself and its "consolidated"
subsidiaries) were up -0.181 percent
for the three months to December 31st
2014 at 4,432,000 units, and +0.629
percent for the nine months to
December 31st 2014.
Excluding its affiliates, unit sales

were +2.762 percent for the final
quarter of the 2014 calendar year (and
+0.350 percent for the nine months),
indicating that sales slowed in the
period October, November and
December, as is to be expected.
However, on the basis of this

performance so far, Honda has taken
the precaution of reducing its

previously announced motorcycle
sales forecast for the full financial year
by 135,000 units to 17,815,000 on a
group-wide basis, and by 60,000 units
on a Honda and "consolidated"
subsidiaries basis to 10,790,000 units.
In motorcycle terms, data available

from the Japanese Automotive &
Motorcycle Association (JAMA) for the

nine months from April to December
2014 saw Honda produce 96,916
units of all displacements and styles in
Japan in the nine months to December
31st 2014, of which it sold 27,513
domestically and exported 69,403.
This places Honda second among

the four Japanese motorcycle
manufacturers in terms of domestic
sales for the nine month period,
second in terms of exports from Japan
and third in terms of production in
Japan; Yamaha are first in all cases. 
world.honda.com

Honda motorcycle sales up for first nine
months of 2014/2015 financial year

Strong international growth boosts Harley 
IN line with its lowered
forecasts for the second half of
last year, Harley-Davidson's full-
year motorcycle sales were up,
but only by a disappointing 1.3
percent in the United States in
2014 - which translates into
171,079 motorcycles sold (63.8
percent of total production), an
increase of just 2,216 additional
bikes.
Dealers worldwide sold 47,149
new Harley-Davidson
motorcycles in the fourth
quarter of 2014, up 2.8 percent
compared to 45,875
motorcycles in the year-ago
quarter. In the U.S., dealers sold
26,957 new Harley-Davidson
motorcycles in the quarter,
down 1.6 percent compared to
sales of 27,387 motorcycles in
the year-ago period.
Overall, Harley's worldwide
motorcycle sales are up by +2.7
percent, but the good news, in
motorcycles sales terms (as
opposed to shipments, and as
opposed to the corporation's
financial performance), comes
from their international sales,
which dramatically improves
their overall performance
picture.
Total international sales are
now a massive 96,920
motorcycles, up by 9.2 percent
and accounting for 36.2 percent
of total production. Harley's
Europe, Middle East and Africa
(EMEA) region leads the way
with 45,323 motorcycles sold
(+6.4 percent), 38,491 of which
were sold in Europe itself (+6.7
percent). 
Outgoing Chairman, President
and Chief Executive Officer
Keith Wandell was nonetheless

upbeat in his investor
community briefings, preferring
to point instead to balance
sheet and demographic
improvements, while
acknowledging the Company's
international strength. "We
continued to broaden our
customer base and expand the
reach of our brand through
unrivaled products and
experiences. In international
markets, our dealers in Asia
Pacific, EMEA and Latin America
posted their highest new
motorcycle sales on record for
each region, delivering on our
expectation for international
sales to grow at a faster rate
than U.S. sales. And in the U.S.,
for the third straight year, sales

to our outreach customers grew
at more than twice the rate of
sales to core customers."
Full-year revenue from
motorcycles was $4.39 billion
compared to $4.07 billion in the
year-ago period. Revenue from
parts and accessories was
$875.0 million compared to
$873.1 million in 2013.

H-D President and COO Matt
Levatich is stepping up to replace
outgoing corporate CEO and
Chairman Keith Wandell

Harley-Davidson sales revenue and production data… 4th quarter 2014
Income statements in THREE MONTHS ENDED TWELVE MONTHS ENDED
$1,000s DEC 2014 DEC 2013 DEC 2014 DEC 2013

Net sales revenue $1,031,150 $1,032,292 $5,567,681 $5,258,290
Gross profit $314,210 $324,745 $2,025,080 $1,862,372
Total operating income $98,333 $122,036 $1,280,983 $1,153,702

Figures are shown THREE MONTHS ENDED TWELVE MONTHS ENDED
in $1,000s DEC 2014 DEC 2013 DEC 2014 DEC 2013

H-D Motorcycles $784,535 $781,772 $4,385,863 $4,067,510
Parts & Accessories $165,581 $169,296 $875,019 $873,075
General Merchandise $75,044 $75,876 $284,826 $295,854

United States 26,957 27,387 171,079 168,863
Canada 1,118 1,186 9,871 11,062
Europe 6,115 5,636 38,491 35,927
Asia Pacific Region 8,121 7,113 30,074 26,890
Latin America Region 3,130 2,990 11,652 11,415
Total 47,149 45,875 267,999 260,839

NET SALES REVENUE

RETAIL SALES OF H-D MOTORCYCLES: DEC 2014 DEC 2013 DEC 2014 DEC 2013
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Record year for
KTM/Husqvarna

KTM sold 158,760 units in
2014, which was up by +28.2
percent on their 2013
performance, with revenue
+20.7 percent at €864.6
million.
Claiming the title of "fastest
growing motorcycle brand in
the world" for themselves,
the performance includes KTM
and Husqvarna branded units
and those made in India, as
well as at their headquarters
factory in Austria.
The company says that it
invested around €85 million in
its Mattighofen and
Munderfing facilities last year,
substantially more than in
2013, expanding capacity and
employment - at year end, KTM
say they were employing 2,143
people in the group worldwide,
their highest ever.
The company is forecasting an
EBIT of over €75 million for
their 2014 financial year, which
would be +37 percent over
2013.
On the way to its record, KTM
say that annual unit production
at their Mattighofen, Austria
based factory exceeded
100,000 for the first time in
2014, when a 2015 1190
adventure  rolled off the
assembly line to become the
100,000th motorcycle produced
there in the calendar year,
taking total production to more
that 1.2 million vehicles since
the facility started production
in 1999.
The company says that
Husqvarna also set records in
2014 - selling 16,337
motorcycles and passing the
€100m annual turnover
landmark for the first time in
the brand's 111 year history.
Meanwhile, Red Bull KTM
Factory Racing rider Marc

Coma, who hails from Avià in
Spain, sealed his fifth Dakar
Rally title in January and with it
brought home KTM’s
fourteenth consecutive win at
one of the most notorious
races in the world. 
While Paolo Goncalves took
second place, KTM racer and
Dakar rookie Toby Price took an
outstanding podium third at his
first attempt in an incredibly
challenging Dakar race, which
took place over 14 days and a
route of approximately
9,000km through Argentina,
Bolivia and Chile. Coma had a
17-minute lead into the final of
13 stages, although the race
was halted on safety grounds
due to rain at CP2 and Coma
declared the winner.
Stefan Pierer, KTM CEO, said
"that Marc Coma sealed his
fifth and the 14th consecutive
Dakar win for KTM is a
personal success for Marc and
each team member, and
invaluable for the entire
company. 
The Dakar 2015 was a battle of
attrition. Of the 168 starters in
the bikes division, only 78 were
on the starting line for the final
run into Buenos Aires.

www.ktm.com

http://www.hevik.com
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THIS year's "Milan show" this
year (EICMA) is being staged
one week later than usual
(November 19-22) because

Milan is staging Expo 2015 from
May 1st to October 31st - the
latest International Exhibitions

Bureau (BIE) sanctioned
"Universal Exhibition" (aka
World Trade Fair).
The last such 'Expo' was held at
Shanghai in 2010; after Milan in
2015 the next city to host it will
be Dubai in 2020.
Expo 2015 will use the full 200
acre site of the 10 year old

award-winning Massimiliano
Fuskas designed Fiera Milano
Rho exhibition centre, where
EICMA is staged. Some 140 plus
countries are set to exhibit, and
over 20m visitors are expected
during the 6 months the event
is open to the public.
www.eicma.it

Increased attendance
at GB Trade Expo 
CELEBRATING its 20th anniversary,
the annual GB Motorcycle Trade Expo
(January 18 - 20) saw a 20 per cent
increase in visitor numbers on its
return to Stoneleigh Park near
Coventry, after seven years at the NEC,
Birmingham.

The return to the venue was popular
with visitors and exhibitors, with final
three day attendance confirmed at

3,794 visitors, representing 1,638
companies.

Europe's largest and oldest
motorcycle industry trade/dealer-
specific expo, in the past decade the
event has reflected the rise and fall of
the market in the UK, as the recession
impacted on new motorcycle
registrations and the parts, accessory
and apparel revenues available to
motorcycle dealers and accessory
stores.

However, with the UK market
having returned to growth strongly in
the past four years, there is now
evidence that the growth in new
registrations is now also beginning to
filter through into increased parts,
accessory and apparel revenues, with
workshop revenues and the
consumption of service items having
remained high throughout.

Although the period up to 2012
saw a decline in the annual numbers
of motorcycle journeys and total riding
distance recorded in the UK, the next
batch of Government data available to
the MCIA, the motorcycle industry
trade association in the UK, is
expected to show that a rebound is

underway. It is also significant that
data also shows that the total number
of motorcycles on the road in the UK
has remained stable at around 1.2m
for several years.

Show attendances are always a
strong indicator of underlying market
strength, and with increased numbers
of consumers seen at the MCIA's
Birmingham based Motorcycle Live in
November, combined with the
increase seen at Stoneleigh in January,
the British market definitely appears to
be locked into a long-term growth
cycle. 

www.motorcycle-expo.com

Fiero Milano facility is hosting Expo 2015 from May 1st to October 31st

EICMA: one week
later in 2015 

INABIKE, the ASEAN's largest
international bike, parts and
accessories exhibition, will be taking
place at the JIExpo Kemayoran,
Jakarta, Indonesia, from 18 to 25
March, 2015. 

Co-staged with the INAP auto/tyre
industry trade show, INABIKE is a
dedicated international trade
exhibition focusing on bikes
(motorcycles and bicycles), parts and
accessories and that targets potential
buyers from Indonesia and
surrounding regions. 

The show usually attracts some
50,000 visitors, 50,000 sq m of booth
space and some 1,100 exhibitors
from markets such as Australia,
China, India, Indonesia, Japan, Korea,
Malaysia, Singapore, Taiwan,
Thailand and Turkey.

Indonesia has a population of
over 250 million (40 percent of the
ASEAN block's population) and it
has become one of the largest and
fastest growing economies in Asia.
It is the world’s third largest bike
producer and consumer, despite the
ratio of bikes to population being
low compared with other countries
in the region. The motorcycle/PTS
market there was worth 7.14
million units in 2012 and is
expected to rise to 10 million units
by 2020.

PT. GLOBAL EXPO
MANAGEMENT (GEM
INDONESIA)
Jakarta Barat, INDONESIA
Tel: +62 21 5435 8118
info@gem-indonesia.com
www.inabike.com

INABIKE 2015
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AIMExpo organiser announces Consumer
Motorcycle Show Series Launch for 2016
THE Marketplace Events (MPE)
Motorcycle Group, producers of the
American International Motorcycle
Expo (AIMExpo) at Orlando in October
each year, has announced that it plans
today to produce a new series of
events directed at motorcycle and
powersports consumers. 

The shows will be timed to promote
2016 model year products, and "will
focus on experimental elements and
attracting new riders" according to the
company, with locations and dates to
be announced "soon".

“Since our earliest research on the
viability of the AIMExpo launch (a
combined trade/consumer platform
new to North America), we’ve been

continually asked by key industry
players when we would produce a
series of consumer-only events,” said
Mike Webster, President of MPE’s
Motorcycle Group. 

“Their message has been clear and
consistent: the market is underserved
from a consumer show perspective.
Industry marketeers are looking for a
more responsive and engaging
platform – something welcoming to
traditionalists and attractive to new
riders. We have no doubt the
experimental elements we’re planning
will excite all members of our
community.” 

“In a way, our name (Marketplace
Events Motorcycle Group) tells a great
tale as we move into the consumer-
only arena,” said Larry Little, VP and
General Manager of the Motorcycle
Group. “Marketplace Events is the
largest producer of high-end
consumer home and garden shows in
North America. The company is deep
with experience in consumer event
marketing and production – so much
so that it has posted double-digit
growth since 2009, despite the
recession. 

"The Motorcycle Group is deep with
experience in the motorcycle and
powersports industry. In fact, Mike
Webster was a key member of the
team who 30+ years ago launched the
Great American Motorcycle Shows
that pioneered the idea of a nationally
promoted series of regional consumer
motorcycle shows.”

Tom Baugh, CEO of Marketplace
Events stated, “In addition to the new
energy our company will bring to the

consumer motorcycle series, we’re
prepared to put a motorcycling-
friendly message before our 1.5
million annual visitors at over 40 other
MPE shows. We’re serious about
getting new eyeballs exposed to both
the recreational and transportation
benefits of motorcycling. It was always
our intention with the creation of the
Motorcycle Group to bring new
products to this market.”

www.aimexpousa.com

http://www.batterytender.com
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Suzuki sales down
SUZUKI have announced that their
motorcycle net sales decreased by
6.5 percent (¥12.5 billion) to
¥175.9 billion for the first nine
months of its current financial year
(April-Dec 2014). The company is
citing a decrease in sales in Asia as
the primary reason. The operating

loss of ¥4.6 billion that Suzuki
reported for its motorcycle business
in the corresponding period of the
previous financial year has
deteriorated to an operating loss of
¥5.0 billion.

Meanwh i l e, r umou r s  a r e
circulating that the turbo charged

Suzuki Recursion is now likely to go
into production. The company is also
reported to have re-registered the
Katana name and logo with both
the European and American
trademark offices and to have re-

registered the Gamma logo in the
EU - raising inevitable speculation
about the prospects for brand
revivals.

www.globalsuzuki.com

YAMAHA Motor Co., Ltd.
announced that its consolidated
business results for the first nine
months of their 2014 fiscal year
(January to September 2014)
saw net sales of 1,124.6 billion
yen – an increase of 76.7 billion
yen (+7.3%) compared with the
same period the previous fiscal
year, with increases across all
business segments.
Yamaha say that their
motorcycle business income

improvement in developed
markets was driven by new
product launches, with increases
also reported in emerging
markets.
Global net sales of motorcycle
products were 723.9 billion yen -
an increase of 28.4 billion
yen/4.1% compared with the
same period in the previous
fiscal year. Operating income
was 17.7 billion yen (an increase
of 11.5 billion yen/188.4%).

Unit sales (and market share) in
developed markets increased
from the same period in the
previous year by +14% thanks to
the effects of new product
launches such as the MT-09 and
the MT-07; in addition, sales of
TRICITY commenced in Europe
and Japan.
In other news, Yamaha has
announced a new joint
agreement to establish a
motorcycle manufacturing and
sales company in Nigeria. Factory
operations are scheduled to
commence in summer 2015.
The new company, called CFAO
Yamaha Motor Nigeria Ltd.
(CYMNG), is a joint venture

between Yamaha Motor and
CFAO - a French company,
specialised in distribution of
major international brands in
Africa and part of the Toyota
Tsusho Group.
The two companies will make
equal investment contributions
towards a start-up capital of one
million dollars. The factory is to
cover an area of 2,790 m2, and
will be constructed on a site
owned by CFAO in Lagos, the
former capital and Nigeria's
biggest city. The factory is
expected to employ 200 people
and produce 70,000 motorcycles
by 2018.
www.yamaha-motor.co.jp

Yamaha units +14 percent for first 9 months 

http://www.barnettclutches.com
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"Making Life a Ride" in Capetown
FEATURING their new brand
positioning campaign, the Capetown,
South Africa, store opened in
November 2014 and represents a three
million Euro investment into what the
company describes as a "new premium
lifestyle and retail experience centre."

Donford Motorrad "offers a 360
degree premium lifestyle and retail
experience for motorcycle customers
and enthusiasts", and is part of a new
BMW Group-wide "Future Retail"
programme.

“With the launch of this new
concept store, we are striving for a
consistent premium retail experience
across all our customer touch points.

We are creating new and more
inspiring opportunities for our
customers to experience our products
and our brand. Our aim is to set new
standards for retail experience in the
motorcycle industry”, said Stephan
Schaller, Global President of BMW
Motorrad, speaking at the opening.

“Customers are changing the
way they inform themselves and
communicate with us. These
changes mean we also have
to challenge ourselves
always to think and
uncompromisingly act from
the customer’s perspective,”
added Schaller. 

The opening of the
new concept store in Cape

Town also marked the launch
of BMW Motorrad’s new brand

positioning campaign titled “MAKE
LIFE A RIDE”. This new "positioning" is
said to " represent all the values of the
BMW Motorrad brand, striving to
illustrate a more optimistic and active
attitude towards life and riding. An
attitude characterised by optimism,
self-confidence and responsibility",
according to the company.

“We want to make the BMW
Motorrad brand part of an aspirational
lifestyle, because it is more than just a
motorcycle brand. We want our
existing and prospective customers to
forge new paths and pursue personal

happiness through riding”, said Heiner
Faust, BMW Motorrad’s Global Head of
Sales and Marketing. 

"The launch of the flagship concept
store underscores BMW Motorrad’s
continued growth and increased
market share. BMW Motorrad has
retained its strong position in the
premium segment worldwide,
recording the best third-quarter and
ten-month sales volume figures in its
entire history. As of October last year
worldwide sales had reached an all-
time high of 109,052 units delivered to
customers, up 7.4 % from the previous
year’s 101,530 units delivered to
customers".

www.bmw-motorrad.com

http://www.andreanigroup.com
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Avantour dual use boot
"TECH and Style" is the mantra for Italian boot maker
Gianni Falco. Their boot range for 2015 includes the
Avantour dual use certified on-road/off-road boot, featuring
hydrophobic-treated full grain leather upper with "High-
Tex" membrane liner.
Maximum support to the movement of the foot is provided
by the "Eso-Motion 2" rear-hinge articulation system
combined with D3O shock-absorbing ankle cups. Closure
"Black-Alu" buckles are micro-adjustable and completely
replaceable. The Enduro threaded rubber sole is reinforced
with classic Goodyear stitching
for longer wear-out resistance.

GIANNI FALCO Srl
Caselle di Altivole (TV), ITALY
info@giannifalco.com
www.giannifalco.com PARTS AND ACCESSORIES

Hi-tech lever guards
LIGHTECH has two versions of its lever guard in
production; one in aluminium and the other carbon
fibre. The former is machined from a block off billet
aluminium and is 153mm long, and the carbon
version, known as the ‘C-Tech’, which is 132mm
long, is produced in an autoclave. 
The guards are available for both brake and clutch
sides and in five different colours for the terminal

part. More than 10 specific adaptors are available
for quick and easy installation on OEM handlebars.

LIGHTECH
Lucia de Piave (TV), ITALY
Tel: +39 0438 453010
info@lightech.it
www.lightech.it

CUBE hydraulic reservoir
ABM now has its CUBE aftermarket reservoir in production for
use with both brake and clutch levers. The CNC machined
CUBE has a capacity of 30ml and can be rotated through 360
degrees and has a 90-degree outlet.

The CUBE is available in a choice of five different colours
and made with a satin anodized finish. 

Due to its multiple mounting options, the CUBE can be used
to replace the standard rear brake master cylinder on many
bike models. As with all ABM parts, the CUBE was developed
and made in Germany.

ABM FAHRZEUGTECHNIK GMBH
Breisach, GERMANY
Tel: +49 (0)7667 9446 12
info@ab-m.de
www.ab-m.deP
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Riot from Airoh
THE new Riot is Airoh's answer
to the vintage and Cafe
Racer style helmets
that are now popular
with urban riders.
The fibre shell with a weight
of only 900g gives riders
safety, but also reduces
strain on the shoulders and
neck. The helmet has its own
sun screen visor, which is 50%
tinted, and comes with some spare
parts including a long visor and a removable
three-snap peak.
The inner liner is removable and washable,
and closure is by micrometric retention
system. 

LOCATELLI Spa
Almenno San Bartolomeo (BG), ITALY
Tel. +39 035 553101
info@airoh.com
www.airoh.com

Top case V47
THIS high visibility top case from Givi adopts the
Monokey mounting system and has an internal space
of 47 litres, can carry luggage up to a maximum
weight of 10kg, is fitted with dedicated gaskets that

offer a high degree of impermeability and closes and
opens with a simple push and can be locked with a
Security Lock.

Features include a big band that runs rear and
laterally and on the main cover of the lid, painted in
fluorescent yellow, a shaped central cover in PP with
carbon effect plot and the Givi logo in silver satin,
plus two rows of smoke-grey rear reflectors.

Intended for scooters, road bikes, touring and
maxi enduros, able to hold two modular helmets.

GIVI Srl
Flero (BS), ITALY
Tel. +39 030 3580518
info@givi.it
www.givi.it

IKON has introduced its new range of Basix
shock absorbers as a budget option for
users who do not want to compromise on
build quality. 
The new Basix shocks have a chrome plated
body that incorporates fixed rate damping,
three-position adjustable pre-load and a black
powder coated narrow series progressive rate
spring. In order to keep the cost of the shocks
down, the Basix do not feature adjustable
damping. However, the shocks are rebuildable
and revalvable, and each one is dyno-tested
before leaving the factory. 

IKON SUSPENSION
Albury North, New South Wales,
AUSTRALIA
Tel: +61 (0)2 6040 9955
ikon@ikonsuspension.com
www.ikonsuspension.com

IKON Basix shocks
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S.I.P. Scootershop has a new digital speeds available
to fit the Vespa PK50-125, S, SS, and Automatica, and
the Lambretta LI 125, 150 and TV 175 1. The original
SIP digital speedo was introduced in 2010, and now
following customer requests the company has
launched its 2.0 version. 

The new design is similar to the original, which
itself is almost identical to the Italian original with
kilometre scaling along with the general dimensions
of the unit.

The 2.0 electronic speedo is run on 12V AC/DC and
requires no battery in the electrical system of your
scooter. It is also fully compatible with Vespatronic and
Parmakit performance ignition systems. To adjustment
of and scrolling through the functions on the electronic
display is via a small button, which can be easily and
inconspicuously located beneath the scooters existing
light switch. 

A new feature of the 2.0 version is the choice
between analogue speedometer or rev counter, with
the speedo needle used to display either speed or rpm. 

During longer trips there is also the option to
record the total time of the journey and the average
speeds for both daily stages and the whole tour,
which can be set up individually. Total number of
kilometres travelled, recorded by the original speedo
unit, can also be transferred to the km value
displayed. 

In combination with the SIP fast flow fuel tap, with
fuel reserve sensor, all Vespa models can now benefit
from a fuel level warning function. To indicate the
low fuel levels in the tank 'FUEL' starts to blink on
the electronic display. In addition, it also said to
improve the voltage regulation of the complete
electrical system.

The electronic speedometers are supplied with a

voltage regulator, all necessary connections, a
temperature sensor and full installation instructions.

SIP SCOOTERSHOP GMBH
Landsberg, GERMANY
Tel: +49 (0)8191 9699969
order@sip-scootershop.com
www.sip-scootershop.com

Digital speedos for Lambretta
and Vespa models

Hymec Z1000SX clutch conversion
MAGURA has developed a hydraulic
clutch conversion kit for the Kawasaki
Z1000SX. The kit has been created to
allow owners to convert the standard
cable clutch to hydraulic operation,
offering a claimed 20 percent lighter
lever feel. 
Included in the kit is a forged lever with
improved ergonomics and span
adjustment. The lever is self-adjusting
and works with a specially developed
mineral oil – Magura Blood – which is
non-toxic and non-hygroscopic, and is
included in the conversion package. 

MAGURA GMBH & CO
Bad Urach, GERMANY
Tel: +49 (0)7125 153 262
powersports@magura.de
www.magura.com

Ducabike Ducati parts
DUCABIKE, an Italian business that specialises in
aftermarket parts and accessories for Ducati models,
has billet aluminium clutch covers for all Ducati
engines with wet clutches. The cover has a clear
panel that allows the clutch to be seen. The outer
trim ring on the cover is available anodised silver,
black, red or gold. 

Designed specifically for the Panigale1199 and
899, Ducabike has an adjustable rear link and
transmission rod for the bike’s swingarm/shock
mount. It is machined from aluminium billet and
features three mounting options for the transmission
rod, which is adjustable in millimetre increments to
vary the height of the rear of the bike. 

The adjustable levers from Ducabike are for both
brake and clutch applications. The five position
adjustable levers are machined from aluminium and
anodised, and feature a pivot point to prevent the
levers from snapping in the event of the bike falling. 

DUCABIKE SPECIAL MOTO PARTS
Bologna, ITALY
Tel: +39 051 328462
ducabike@ducabike.com
www.ducabike.com  

The adjustable brake and clutch levers will flip up
if the bike is dropped

The transparent clutch cover is available with
different coloured anodised aluminium trim rings

Ducabike’s adjustable rear
link and transmission rod can

be used to alter the ride
height of the bike

PARTS AND ACCESSORIES

http://www.siebenrock.com
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SW-MOTECH
opens in Paris
SW-MOTECH has now opened a branch in Paris,
France, which means it is now represented in more
than 60 countries worldwide. 

The initial focus for SW-MOTECH France will be
after sales services, corporate communication and
marketing activities with the project being led by
Aurelien Szulek. Szulek has taken on the new role,
bringing to it seven years of after sales experience
and many years as a motorcyclist. Talking about his
involvement and the opening of the office in France
he said: “Together with a premium brand comes the
commitment to provide a premium service. In order
to meet the strong market demand and offer support
for French customers and businesses, it is mandatory
for us to establish a strong local presence.”

One of the first projects Szulek will be working on
is the promotion of the revised and relaunched line
of SW-MOTECH all-weather bags for GPS devices
and smartphones. The Navi Case Pro product line
now has a new design and additional features. 

The lid membrane, shielded by a sun screen, is said
to allow for convenient operation of touch surfaces,
and there is a cable feed-through to make it easy to
connect the devices to the bike’s power supply. Broad
Velcro straps on the inside of the padded bags
provide support for the devices, and there is a
circumferential zipper, which is rubber coated to
prevent moisture entry, but offers easy access. The
durable plastics base plate has compatible hole
patterns for the SW-MOTECH GPS mount, RAM

system and Richter plate.
SW-MOTECH is offering the Navi Case Pro bags

in three sizes; small 150 x 87 x 42mm (outside) and
146 x 83 x 38mm (inside), medium 135 x 100 x
42mm (outside) and 131 x 96 x 38mm (inside), and
the large size, which is 160 x 115 x 42mm (outside)
and 156 x 111 x 38mm (inside).

SW-MOTECH GmbH & Co KG
Rauschenberg, GERMANY
Tel: +49 (0)6425 820280
info@sw-motech.com
www.sw-motech.com

The SW-MOTECH France office is located in Paris and lead by Aurelien Szulek (right side of image),
together with SW-MOTECH sales CEO Kai Jockel (left) and Export Manager Louis Beurdeley (center). The
first focus of activity will be on after sales services, corporate communication and marketing activities
for local customers and business relations alike

http://www.airoh.com
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Zero 2 OutDry
gloves
KNOX Zero 2 OutDry cold weather gloves
are constructed with a Kangaroo leather
palm, the patented OutDry technology liner
is said to be breathable, waterproof,
windproof and flexible. 
Features include Primaloft insulation,
discreet floating knuckle protectors and
Knox’s dual compound Scaphoid Protection
System (SPS) - armour at the base of the
glove’s palm that is designed to eliminate
the "grab-effect" of normal gloves.

PLANET KNOX LTD
Cockermouth, Cumbria, UK
Tel: +44 (0)1900 825 825
sales@planet-knox.com
www.knox-armour.co.uk

Vertex Street
pistons range 2015
AMONGST the news presented at EICMA by Italian
piston specialist Vertex, a brand new range of Street
pistons are literally 'race-bred', having been
developed in co-operation with Team Gresini in
MotoGP, Moto2 and Moto3 World Championships.
The Street pistons range includes 15 dedicated

models in "Replica" or "High Compression"

versions, for Yamaha, Honda, Suzuki, Kawasaki,
BMW and Ducati with 600 and 1000 cc motors (for
track use only). 
These pistons feature a minimum weight limit for

their category, an increased compression ratio and
Vertex say that they deliver "a great performance
increase without any loss of reliability".
Noted for the technical support they give to

European and National championship Superbike and
Supersport teams, Vertex say that "whether looking
for weight savings on stock replacements or for
increased compression, our new Street pistons range
are sure to be top sellers in 2015".

VERTEX 
Cadelbosco Sopra (RE) Italy
Tel: +39 0522 918 811
info@vertexpistons.com
www.vertexpistons.com

Polycarbonate VStream screens
ZTECHNIK has announced the availability of
its VStream windscreens for use on the new
water-cooled BMW R1200RT. Two heights are
offered; 64.8cm and 72.4cm.
The new screen, which is designed to replace
the stock screen (that is manufactured by
ZTechnik’s parent company National Cycle for
BMW), has a patented design to provide long-
distance touring comfort. The VStream gets
its name from its unique shape and the
dimensional contours molded into the screen.
VStream windscreens are made from
Quantum hardcoated polycarbonate, which is

claimed to give 30 times more scratch
resistance and 20 times greater crack and
impact resistance than other aftermarket
windscreens on the market made from
commonly used acrylic or aircraft plastic. All
ZTechnik windscreens are protected with a
three-year warranty against breakage.

ZTECHNIK 
Maywood, Illinois, USA
Tel: +1 708 343 0400
info@ztechnik.com
www.ztechnik.com

BMWR1200RT

648mm 724mm

PARTS AND ACCESSORIES

Waterproof 800 International battery charger
DELTRAN’S International Battery Tender 800 is a
compact 800 mA battery charger, which incorporates
highly efficient surface-mount technology electronic
components. 
The interior of the charger is completely encapsulated,

protected from shock, vibration and moisture by an
electrically insulating, thermally conductive, flame
retardant, synthetic epoxy resin compound. 
The small sized charger, which is no larger than a

standard computer mouse, is capable of producing 800
millamps of constant current charging power. It
features an IC chip that allows it to constantly monitor,

charge and maintain a battery. The charger is spark
proof, short circuit and reverse polarity protected. 
Supplied with a three-year warranty, the

International Battery Tender 800’s universal input
voltage will work anywhere in the world; 100-240 AC
Volts 50/60 Hz.

DELTRAN CORPORATION
Deland, Florida, USA
Tel: 386 736 7900
service@batterytender.com
www.batterytender.com
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Drift full-face helmet
DRIFT is Caberg's new composite fibre full-face
(carbon, Kevlar and fiberglass), "developed for the
most demanding touring riders".
It is equipped with an integrated sunshade visor

DVT (Double Visor Tech) - the mechanism allows visor
self-adjustment to guarantee a close contact of visor
and window beading. 
The Drift visor is transparent and anti-scratch, with

an adjustable Pinlock lens to avoid fogging, and lateral
lever operational integrated anti-scratch sunshade.
Ventilation is by three glove-friendly wide air

vents. The lower chinguard vent drives air directly to
the inner side of the visor to avoid misting; the vent

on top channels fresh air inside the helmet through
numerous air grooves, while the rear vent facilitates
the discharge of hot and stale air.
The lining is entirely removable and washable,

including the padding on the chinstrap, made with
hypoallergenic and transpiring fabrics. The retention
system is equipped with a double D-ring.

CABERG Spa
Azzano S. Paolo (BG), ITALY
Tel. +39 035 420 3611
info@caberg.it
www.caberg-helm.com

BONAMICI Racing has protectors available
for the engine cases on Honda’s CBR 1000
RR ’08-’14, which join the comprehensive
range of protection parts from the Italian
company. 
CNC machined from 7075 aluminum billet
and finished in black anodising, the
Bonamici Racing engine cover protectors
are claimed to be robust and effective at
protecting the engine in the event of a fall.

BONAMICI RACING
Magliano Sabina (RI), ITALY
Tel: +39 0744 919939
bonamiciracing@hotmail.it
www.bonamiciracing.it

Engine protectors for CBR 1000 RR

SIEBENROCK has released Power Kits for the BMW R45
and R65, and with a fabulous 860 ccm, these "small"
BMW bikes become true cornering monsters.
The R65 boasts some 20% more power and a

maximum torque of 75 Nm at 4,200 rpm. Even more
drastic is the gain on the R45: it already reaches its
maximum torque of 70 Nm at 2,500 rpm, and with 30%
more power, it puts a big smile on the faces of even the
toughest riders of big motorcycles.
Like all power kits from Siebenrock, the new Power

Kit 860cc has the true and tested and wear resistant

hard chrome liners (Nikasil) and high quality forged
pistons. Available from March 2015.

SIEBENROCK
Wendlingen, GERMANY
Tel. +49 (0)7024 468840
info@siebenrock.com
www.siebenrock.com

PARTS AND ACCESSORIES

Power Kits 860cc for BMW R45 and R65

http://www.puig.tv
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MATCHING their motorcycle jeans, Hevik has two
summer jeans jackets made in denim and stretch
polyester with stonewash effect and inserts in
stretch fabric.

Tolosa  and Giada have an inner lining in mesh,
C.E. homologated protectors on shoulders and
elbows and a pocket for a homologated back

protector, as well as reflective inserts on the back,
central zip closure and two upper pockets with press
stud.

The jackets have a Mandarin collar and are
adjustable at the waist through straps and press
stud.

HEVIK Srl
Brescia (BS), ITALY
Tel. +39 030 268 0374
info@hevik.com
www.hevik.com

Giada jacket

Tolosa jacket

Tolosa and Giada
motorcycle 
jeans jackets

Gen 2.0 Sport Force+
MITAS has introduced a second generation
version of its radial tyre with the launch of
its Sport Force+. The new tyre has been
designed for use on sport, naked and
touring machines and features a new tread
compound based on the latest findings of
its research and development unit. 
Speaking at the launch of the Sport Force+,
Ksenija Bitenc, Managing Director of Mitas
Moto, said: “Sport Force+ is the second
generation of radial motorcycle tyres made
by Mitas. We have improved the tyre tread
compound to get an even more competitive

sport on-road tyre.” 
Key features in the design of the Sport
Force+ tyre range include the use of Strong
Carcass Technology (SCT) and grip on
different road surfaces, temperatures and
conditions through the use of OGT 3D-
Optimum Groove Technology. 

MITAS A.S.
Prague 10, Czech Republic
Tel: +386 4 206 58 83 
info-moto@mitas-tyres.com
www.mitas-moto-radial.com

Rainers 999 boot
SPANISH boot specialist Rainers' new 2015
range includes the 999, a boot said to
combine protection and flexibility, with
millimetric fasteners for better adjustment,
one in the instep and the other in the high
rear part above the bow for torsion support.
This boot is made in two different colours,
black and white, and there is also a premium
version made with Kevlar lining and the
lower part with perforated leather. This boot
is used by professional riders in the MotoGP
world championship including Jordi Torres,
Hafizh Syahin and
Carmelo Morales.

RAINERS SPORTS
Elche/Alicante, SPAIN
Tel. +34 965 425 763
info@rainers-sports.com
www.rainers-sports.com

PARTS AND ACCESSORIES

Upgrades for EX250 and 300 Ninja
BRITISH suspension specialist K-Tech is now offering
a range of suspension upgrades for the Kawasaki
EX250 and 300 Ninja. For the front of the bike the
options include IDS fork cartridges. The cartridges
feature adjustable spring preload, compression and
rebound damping, and have hard anodised cartridge
tubes and chrome piston rods to prevent wear and
contamination in the damping system. For the
cartridges to be used they need to be employed
alongside K-Tech’s fork springs. K-Tech is offering the
springs in rates from 6.0N to 10.0N.

K-Tech’s rear shock option for the EX300 Ninja is
the Razor-R, which has compression and rebound
damping adjustment, length adjustment and spring

preload adjustment. The shock features a 35mm
piston and 14mm piston rod to provide a maximum
displacement for optimum damping control.

K-TECH SUSPENSION
Moira, Derbyshire, UK
Tel: +44 (0)1283 559000
support@k-tech.uk.com
www.k-tech.uk.com
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INTERPHONE's 2015 range includes continuing lines
(the F5, F4 and F3 MC Series Bluetooth units) as well
as new options such as the OffRoad, which is said to
be the first Bluetooth intercom system designed
specifically for off-road use. 

Developed so off-roaders can communicate over
considerable distances and in situations that are
impassable or difficult because of the terrain, it is
water and dust resistant, has a hard case shell, comes
with standard audio speakers and mic for a range of
up to 1,300 metres (with auto reconnect) and 'Pro
Sound' to improve and provide a high audio quality. 

Interphone’s new Pro Sound series of headsets
sees the thickness of the audio capsules reduced,
while the diameters have been increased in order to
reduce environmental noise. The microphone has
also been significantly improved in terms of vocal
performance and wind resistance, with new
ergonomics of the design are said to allow optimal
positioning on the back of the chin guard. 

CELLULAR ITALIA S.P.A.
Reggio Emilia (RE), ITALY
Tel: +39 0522 334002 
international.interphone@cellularline.com
www.cellularline.com

Interphone OffRoad
and Pro Sound

WUNDERLICH is producing an adjustable
windscreen for the BMW F 800 GS
Adventure. The two-piece Raid Vario screen
can be continuously height-adjusted thanks
to a quick-release mechanism. 
Wunderlich says that the large flaps in the
upper part remove turbulence from around
the rider’s head and the upper body, while
the Raid Vario is said to offer additional
protection for hands and arms through the
use of a large transition area covering and
closing the gap to the head light. 
The Raid Vario is made from Lexan plastic
and supplied with ABE approval and a five-
year guarantee. 

WUNDERLICH GMBH
Sinzig, GERMANY
Phone: +49 (0)2642 97980
export@wunderlich.de
www.wunderlich.de

Raid Vario
adjustable
screen 

http://www.ultrabatt.com
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Chariklo and Charikla jackets
with Fuel trousers
RUKKA'S latest pair of jackets (named after an
asteroid discovered in 1997) offer plenty of protection
with a tear and abrasion resistant Cordura 500 outer
shell, and CE certified Rukka D3O elbow and lower
arm protectors.

Both jackets have detachable safety colour panels
in high-vis yellow. The men's Chariklo jacket can be
combined with Fuel or any other Rukka trousers for
men by a long connective zip. 

Tailored to the female anatomy, the women's
Charikla jacket is a great match for the Fuel Lady
trousers. Both jackets feature a waterproof and
breathable Gore-Tex Z-liner and removable thermal
lining.

The Fuel trousers, with sophisticated details and

casual cut, also have CE-certified Rukka D3O
protectors at the knees and hips, breathable
waterproof Gore-Tex Z-liner and a removable 60g
thermal lining.

RUKKA/L-FASHION GROUP
Lahti, FINLAND
Tel. +358 (0)3 822111
info@rukka.com
www.rukka.com

Aventuro Carbon
touring helmet 
TOURATECH's new Aventuro Carbon helmet
exploits the experience the company has
gained with its Compañero range of
motorcycle suits to create a multi-functional,
adventure, riding and touring solution. 
The modular design makes it a cross helmet,
a universal enduro helmet and a
comfortable full-face helmet all-in-one, with
a design that can be completely and easily
transformed without tools. 
The aerodynamically optimised shell is made
from a high-strength carbon fibre laminate
that meets both the European ECE 22.05
standard and US DOT specification.
Features include an emergency cheek pad
release system, extra large opening
(designed with spectacle wearers), and
anatomically shaped interior. Ventilation is
by five adjustable and closable inlets on the

chin, forehead and top of the head, and
four outlets on the cheeks and neck, with
optimised air channels in the foam lining
for maximum heat dissipation. 
The glove-friendly design, including the
anti-fog coated visor, sweat-resistant,
hypoallergenic inner lining (with
Coolmax), removable and washable pads,
leather trim, reflective strip, detachable
wind guard, extra long chin strap, double D-
ring closure and goggle strap holder on the
back add up to a package of details that
heavy-duty off-roaders and long-distance
tourers will appreciate.
Replaceable side covers alow installation of
accessories such as cameras or quick-release
straps and recesses by the ears make it as
easy as possible to use state-of-the-art
communication systems.

TOURATECH AG
Niedereschach, GERMANT
Tel: +49 (0) 7728 92790
info@touratech.de
www.touratech.com

PARTS AND ACCESSORIES

Fechter styles Honda
CB 650 F
FECHTER Drive has published the 2015 edition of its
parts and accessories catalogue, which covers both
sports and naked motorcycles. Products featured in
the latest 80-page edition include exhaust options
from Shark, Hurric and Falcon, and styling
accessories from Bodystyle and aluminium and steel
parts from Protech. 

Among the highlights in the 2015 edition of the
catalogue is a selection of parts for the Honda CB
650 F. Parts offered for this bike include a fly screen
by Ermax, Bodystyle rear hugger, pillion seat cover
and bellypan, and the Protech license plate holder. FECHTER DRIVE MOTORSPORT GmbH

Weilheim/Teck, GERMANY
Tel: +49 (0)7023 95230
info@fechter.de
www.fechter.de
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GERMAN boot specialist
Kochmann's new 2015
line-up include their
Hurricane and Ranger
boots.
The Hurricane is said to be
a perfect all-rounder made
from matt cow's leather
with a Reissa membrane,
which is watertight and
breathable. Two zips, inside
and outside, ensure a
comfortable fit and easy

access. Ankle and shin
reinforcements are further
features of this boot, as well as
charcoal grey reflective stripes. It
will be available from March.
The company say that the Ranger is
a classic and high quality
"engineer" boot, also made from
matt cow's leather, featuring
an inner zipper and leather
lining. It features a

traditional
Goodyear sole with
a leather frame.
Also new in the

Redbike helmet line is a classic jet helmet
with ECE 22.05 in two colours, black and
white, equipped with brown lining with
brown fake leather at the edges. The helmet
can be worn with or without a sun shade.
Chromed press button covers come with the
helmet. Available from March 2015.

K. KOCHMANN GmbH & Co. KG
Troisdorf, GERMANY
Tel. +49 (0)2241 3942-0
info@kochmann.de
www.kochmann.de

Hurricane and Ranger boots;
Redbike jet helmet

Hurricane boot

Ranger boot

THIS impact resistant new top case from SHAD is the
lightest in its range, measures 38cm x 33cm x 49cm,
has an aerodynamic shape and a waterproof sealing
system.

It fits a modular XXL helmet, has an inner tray,
elastic strap and a retractable handle, comes in black
with inserts in carbon, white, titanium and dark grey
carbon and is easy to assemble.

The SH36 features Shad's new lightweight 3P
System, for an integrated side-mounting design and
low center of gravity, hence improving safety.

SHAD
Barcelona, SPAIN
Tel. +34 935 795 860
info@shad.es
www.shad.es

SH36 top case

http://www.nationalcycle.com
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KAPPA's KVenture aluminium cases come in a 37
litre sidecase version and a 42 litre topcase.

The maximum load for the cases are 10 kg, the
profiled aluminium is 1.5mm thick, featuring
polymer edges and internal reinforcements.
Measurements for the 42l case are 40.9 x 32.3 x
45.4cm (LxHxD) and for the 37l case it is 49.5 x 38.7
x 24.6cm. The top case has a Monokey mounting kit

and security lock, and the side case can be mounted
on tubular sidecase holders KL and KLR. Fitting is
enabled through quarter turn screws.

In addition there is also a waterproof 15 litre cargo
bag that has a Roll Top and zip in tarpaulin silver and
black.

KAPPA Srl
Barbariga (BS), ITALY
info@kappamoto.com
www.kappamoto.com

KVenture touring
luggage

Limiter bypass

POLINI’S Hi-Speed is an electronic device
created specifically for Bosch e-bike engines
to bypass the 25Km/h limiter, consequently
increasing the pedal assist mode which
remains activated up to 50 km/h, exploiting
all the performance that the engine can
offer.
The Polini Hi-Speed’s connectors interface
with the original ones, maintaining the
waterproofing, and there is no need to
open the engine or remove the original
seals. Once installed it is housed in the
interior space of the engine crankcase, and
is self-adjusting and self-charging. It is
available in two different models; one for
the Classic+ version and one for the Active
Line and Performance Line versions.

POLINI MOTORI SPA
Alzano Lombardo (BG), ITALY
Tel: +39 035 2275 111
news@polini.com
www.polini.com

Twiins FF2 hands-free kit
THE Twiins Bluetooth hands-free kit is aimed
at young, urban short-trip moped and
scooter riders.
Created for full-face helmets, it is a fully
integrated and easy to install Bluetooth
enabled mobile phone compatible device
that can be upgraded with a voice
answering facility. Designed as a "trendy,
easy-to-use accessory at an affordable
price" that allows riders to stay connected
to their mobile phone or GPS, listen to
music or talk to their passenger.
Twiins is a discreet, feature-rich, practical,
simple access product that is "within the
reach of all users and budgets". The kit
includes a built-in speaker and microphone
with single-button activation, and works as
an intercom when linked to a Twiins D3
device.

MAT GROUP
Terrassa/Barcelona, SPAIN
Tel. +34 837 336 566
info@matgroup.com
www.matgroup.com

ProX introduces throttle
and clutch cables
A complete new programme has been added to the
already wide range of ProX Racing Parts products.
ProX clutch and throttle cables are said to be high
quality products that meet or even exceed OEM

quality. The cables are made to exact OEM
specifications to offer maximum performance.
All cables are equipped with pre-lubricated nylon
inner sleeves and tightly coiled inner casings, and this

combined with a flexible PVC outer jacket and strong
steel inner cable offers high durability and smooth
control.
The cables are easy to assemble due to the
appropriate length with all necessary mounting parts.
ProX Racing Parts offers a wide range of control
cables for an extended range of dirt bike applications.

PROX RACING PARTS
Nieuw-Vennep, NETHERLANDS
Tel. +31 (0)252 687 713
info@pmi-europe.nl
www.pmi-europe.nl
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Free Spirits parts
for Triumphs
ITALIAN aftermarket parts specialist Free Spirits offers
an extensive range of parts for modern Triumph
models, including the Scrambler 

Among them is their electronic fuel controller uses
third generation Dobeck Tfi technology that is
programmed by means of three top-face push buttons.

Free Spirits also offers high flow air cleaner kits for
the Scrambler (and Bonneville, Thruxton, America and
Speedmaster models) which feature a lightweight,
high strength 180-degree elbow for optimum air-flow
positioning, and a fuel controller that can be calibrated
for the increased air-flow. A powder coated metal
battery box is offered for when the original air box is
replaced by the conical air filter. 

Free Spirits has also designed a new 2-into-2
performance exhaust system made from 1mm
stainless steel and an aluminium sprocket cover that
can be used in conjunction with their final drive belt
conversion. 

Created to reduce the loss of power between
transmission and the rear wheel and eliminate routine
maintenance (such as cleaning and greasing a chain),
the belt conversion fits Thruxton and Scrambler models
and includes a 65-pawl alloy steel pulley, 29-pawl
nickel plate pinion and 132-pawl belt to provide the
same drive ratio as the original chain drive.

Free Spirits' belt tensioner keeps a constant but
light tension on the belt throughout the swingarm’s
movement, reducing stress and shock loads to
improve belt life and reduce stress on the wheel and
gearbox output bearings. 

The Free Spirits crash pad dissipates impact energy
across a large area; a 3mm thick aluminium cover for
the front and bottom of the chassis and engine is also
available. 

For the front of the bike, Free Spirits has a fork kit
that includes longer legs for improved sliding and a
63mm increased height, a new spring, and a new
larger wheel axle with spacer and new wheel bearing.
Red anodised aluminium preload caps are available to
replace the original fork tube plugs and special 32mm
anti-scratch socket is included to aid fitting. An
additional central Allen head bolt is used to facilitate
maintenance and oil change without the need to
remove the fork tube plugs.

Free Spirits also make CNC machined billet triple
trees to fit Triumph’s Scrambler Thruxton and most
Bonneville models. They will accept the original risers
or Free Spirits’ own fat bar risers for 28.5mm diameter
handlebars.

Rear suspension options include alloy forward riser
blocks, to reduce excessive shock absorber

progression and lightly increase stiffness, and high
performance 40mm longer Bitubo rear shock
absorbers, with a micrometric metal ring for spring
preload, rebound and compression adjustment.

Four-piston Brembo caliper kits includes a CNC
machined aluminium mounting bracket and fully
floating Newfren front brake rotor with Ergal
aluminium hub and centres. 

Another brake option offered by Free Spirits are
adjustable and articulated levers made by Bolcato
Racing with micrometric screws to adjust lever
distance, and a pivoted lever that folds away upwards,
to reduce chance of breakage in case of a crash. 

FREE SPIRITS SRL
Carrè (VI), ITALY
Tel: +39 0445 390437
info@freespirits.it
www.freespirits.it

PARTS AND ACCESSORIES

FORMA'S Cooper sneaker has all the
characteristics of a technical motorcycle
shoe, created for younger riders who want
to wear the latest fashion trends without
compromising safety and performance.
This technical and sporty shoe is said to be
comfortable: the upper is in full-grain
leather, has a padded collar and tongue
and specific rubber compound sole, rear
reflex insert and lace closure with
reinforced eyelets for a comfortable fit.
The Cooper sneaker features an external
ankle support system, and internal
protections have been positioned in critical
areas like heel and toe areas, moulded and
injected TPU plastic protections in the ankle

area and memory foam padding for overall
comfort, as well as a waterproof and
breathable tubular Drytex membrane. The
ergonomic Mid Dual Flex midsole (stiff
mid/back and flexible in the toe area to

facilitate gear changing and easy
walking) is in PP with EVA anti-shock
covering to minimise vibrations and
offer stable foot contact with the bike
pedal.
There is also an anti-bacterial and
replaceable footbed with APS (Air Pump
System), and the channels at the center
of the insole expel air uniformly,
cushioning and absorbing body weight. 
Like all the items in the 2015 Collection,
Cooper is CE approved, designed and
developed in Italy and made in the EU.

SDE MOTORSPORT Srl
Altivole (TV), ITALY
Tel. +39 0423 915316
mauro@formaboots.com
www.formaboots.com         

Cooper sneaker

SINCE 1997
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Akrapovic extends
Ducati range
AKRAPOVIC has increased its range of
exhausts for Ducati models with the
addition of slip-on mufflers and
Evolution full systems for the ‘14–‘15
Monster 821, 1200 and 1200S, the
‘13–‘15 Hypermotard, and the
Hyperstrada ‘13–‘15. Said to add power,
increase torque and reduce weight
compared to the standard system due to
the use of titanium in the construction,
the slip-ons are "plug-and-play", with no
remapping or other parts needed.
The Evolution systems require one of two
additional mandatory link pipes (with or
without a catalytic converter) to fit the
specific motorcycle. A carbon fibre heat
shield is also available as an optional
extra to replace the stock version.
All Akrapovic slip-ons can be upgraded
to Evolution full systems with the
addition of an optional in-house
designed header manufactured using
high-grade titanium for increased power
and decreased weight.

AKRAPOVIC DD
Ivancna Gorica, SLOVENIA
Tel: +386 (0)1787 8404
info@akrapovic.com
www.akrapovic.com

EXHAUST GUIDE

Nine configurations of exhausts for MT-07
MIVV is now producing a full aftermarket exhaust
system for Yamaha’s MT-07 that includes nine
different configurations, made up of three silencers
available in various versions and in two different
positions. 

The silencer options offered for the MT-07 are the
Speed Edge, Oval and GP. Each of these is supplied
complete with a 2-into-1 header in a choice of
standard or high positions for the silencer.  

The Oval silencer, which mounts in the standard
position, is available in carbon or titanium with
carbon end caps. The Speed Edge is offered in four
different versions; black steel in standard or high
position.  The full exhaust with GP silencer, which is
only available in the high position configuration,
comes in three different versions: carbon, titanium
or black steel.

Dependent on the silencer choice, the Mivv
exhaust for the MT-07 can reduce the exhaust’s
weight by up to half compared to the stock system
and provides an increase in both power and torque

MIVV SPA
Sant' Omero (TE), ITALY
Tel: +39 0861 8120 237
info@mivv.it
www.mivv.it
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Exhausts for Monster 821/1200
ARROW has responded to Ducati’s
introduction of the new 821 engine to the
Monster range by adapting the options it
has for the 1200 model to suit. 
The Arrow Race-Tech exhausts for the both
Monster models are offered with the choice
of silencers in titanium, carbon fibre,
aluminium, or black anodised aluminium
with all the options being street legal and
having a carbon end cap. In addition, Arrow
also has a stainless steel mid-pipe available
to fit its silencers and OE headers, and a

street legal catalytic converter kit.

ARROW SPECIAL PARTS SRL
San Giustino (PG), ITALY
Tel: +39 0758 61811
info@arrow.it
www.arrow.it 

HP CORSE has released its Three Hydro exhaust, a
system designed for use on MV Agusta’s three-
cylinder models. 

Available in a choice of satin stainless steel or
black finishes, the new system features a reversed
pre-muffler and three hydro-formed pipes. There is
also the option of a collector without a catalytic
convertor for increased performance. 

HP CORSE
Canaletti di Budrio (BO), ITALY
Tel: +39 051 802334
info@hpcorse.com
www.hpcorse.com

PARTS AND ACCESSORIES

Steel, Carbon and
Titanium silencers
for CB650F

EXAN’s latest product launch is
a range of exhaust systems for
Honda’s CB650F with options
that include steel, titanium and
carbon silencers. 
All of the Exan systems for the
CB650F feature stainless steel
header pipes and a removable
db killer. The muffler options on
the complete systems are the X-
Black in a choice of satin
stainless steel, black stainless
steel, titanium or carbon, and
the X-Black Evo in either satin
stainless steel or a polished
finish. 

EXAN
Lissone (Mi), ITALY
Tel: +39 0392 782 799
infoexan@exan.it
www.exan.it

Three Hydro by HP Corse

http://www.ab-m.de
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ROLAND Sands Design, the US custom bike
builder and parts manufacturer, has
introduced a range of parts and accessories
for BMW’s R nine T. The new selection of
parts feature a design based on the pieces
developed for the BMW Concept 90, which
was built by Roland Sands Design in 2013.
The parts feature a ‘Radial’ design where the
parts are anodised and then machined, and
include a billet aluminium Boxer 'Breast
Plate' that is said to improve airflow.
Engine parts include Radial valve covers that
are machined from 6061 aluminium forgings,
black anodised, given a UV protective finish
and feature a built-in wire cover.
For the bike’s cockpit Sands offers a
replacement gauge housing. The machined

aluminium piece replaces
the stock plastic unit. To
match this, there is a
headlamp bezel
finished with ball
end milled detailing,
billet aluminium bar
ends and flush-fit
billet aluminium
petrol cap and base. 
To radically change
the look of the stock
R nine T, RSD offers a
choice of 'Flat Out'
Boss (black) and the
Enzo (brown/black)
seats - both with
styling influenced by
vintage racing car seats. 
Other parts available

include Radial style
rear axle plug,
which covers the
hole through the
rear axle, and a
swingarm pivot
plug, designed to
cover the
standard zinc
coated steel
fasteners. 

ROLAND SANDS
DESIGN
Los Alamitos, California, USA
Tel: +1 562 493 5297
info@rolandsands.com
www.rolandsands.com

Radial
gauge
housing

Radial petrol filler cap

Valve cover

Headlight
bezel

Breastplate

REKLUSE has released a version of its innovative
Core EXP auto-clutch product for KTM and
Husqvarna 85 and 105 super minibike models.

The Rekluse auto-clutch is said to prevent
stalling and offer faster starts, while improving
traction and low-speed manoeuvrability. It has easy
external adjustment and retains the stock lever feel
for normal clutch modulation.

In addition to the Core EXP auto-clutch, Rekluse
has also released a high performance clutch basket
for greater durability and smoother clutch
modulation over stock.

Karl Jensen, Rekluse’s Development Engineer,
said: "This is the first step of introducing our Core

EXP technology to the super mini market. We
have applied what we have learned over the
years to develop worldclass clutches into the
much smaller package of 85 and 105 models."

REKLUSE
Boise, Idaho, USA 
Tel: +1 208 426 0659
tech@rekluse.com
www.rekluse.com

Core EXP auto clutch for KTM/Husqvarna 85/105 

RSD 'Radial' R nine T designs

http://www.ricksmotorsportelectrics.com
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ÖHLINS is offering MotoGP developed
shocks for circuit and road use and
lower-cost street application options.
The latest TTX GP (replacing the TTX36
MkII) features improved compression
and rebound adjustments with a new
adjustment needle, said to provide
better guidance and improved flow
characteristics. In addition, the
function of the damper is claimed to be
more consistent with less variation and
the adjusters work in a more precise
manner. A new main piston completes
the package, designed to improve
traction and rider control. The weight
has also been reduced.

Further changes for the 2015
version of the shock include a new
check valve with new springs and
tuning, new surface treatment on the
valves, an asymmetric piston with
compression and rebound, a new shaft
with improved surface (to offer
reduced friction) for the 10mm ID
piston, and a new lip seal for improved
durability.

Öhl ins  s tates  that  these
improvements provide increased
chassis feedback as well as an
enhanced performance, in addition to
improved bump absorption, traction
and rider feeling for increased control
and comfort. 

The adjustment range on the latest
TTX GP is also wider and thanks to the
new adjustment needle the variation
in behaviour from one shock absorber
to another is further reduced. 

TTX GP will be available for most
major bikes used in national racing as
well as the new street bike models. 

ÖHLINS RACING AB
Upplands Vaesby, SWEDEN
Tel: +46 (0)8 590 025 00
info@ohlins.se
www.ohlins.com

Öhlins 2015
shock options

TTX GP

RT shock

http://www.kappamoto.com
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USA
Parts Unlimited (608) 758-1111
Hap Jones (408) 432-1918
TEC Dist. (800) 356-0043

Newcomb Southeast
(803) 732-5135

M.A.P. Ent. (727) 381-1151
KK Motorcycle Supply

(800) 543-9638
Suncoast Cycle Ent.

(727) 725-3664
Canada

Parts Canada (403) 250-6611
Motovan Motorsport 

(450) 449-3903
Kimpex Action (519) 659-0508

Germany
Grossewaechter

0049 (0)5225859256
UK

P.D.Q. Motorcycle
0044 1628667644
Australia

Serco 07 38232833
Netherlands

Motorcycle Storehouse BV
0031 (0)50 303 9771

MotoPro Sport 0031 (0)597 613 000
Japan

Wellington Moto
France

Bihr Racing 0033 389673639

www.barnettclutches.com
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www.idnmag.com

TecMate (International) SA BELGIUM www.tecmate-int.com
TEL: 0032 (0)16 805440 FAX: 0032 (0)16 805441

SALES@TECMATE-INT.COM

AUSTRALIA - A1 ACCESSORY IMPORTS
T. (61) 7 3806 1800 sales@a1accessory.com.au

AUSTRIA -SCHUMOTO KG
T. (43)(732)757080 office@schumoto.at

BELGIUM - BIKE DESIGN BVBA
T. (32)(52) 453361 info@bike-design.be

BULGARIA – SENAX LTD.
T. (359)29441011 office@senax.bg

CROATIA - NOVEMA NOVA D.O.O
T. (385) 47715930 info@novema-nova.hr

CYPRUS - J.L. MOTORACE LTD (MOTORCYCLE)
T. (357)(22)752234 motorace@cytanet.com.cy

CZECH REP. - MOTOSERVIS DEYL
T. (420)606 460 579 brandt@techbase-cz.cz

DENMARK - NELLEMAN & DREWSEN APS 
T. (45)(8743) 5433 pb@nellemanhandel.dk

ESTONIA - OÜ HELADORA LLC
T. (372) 5285672 rain@motopood.ee

FINLAND - OY BRANDT A/B
T. (358)(9)895501 ulf.bjorklund@brandt.fi

FRANCE - MORACO SAS
T. (33)(3)85 51 45 30 info@moraco.fr

GERMANY - ECON WERKST.-AUSRÜSTUNGS
T. (49)(2689) 928747 info@econ-wa.de

GERMANY - HERMANN HARTJE GMBH
T. (49)(42) 51 811 273 info@hartje.de

GERMANY - LANGENSCHEIDT GMBH
T. (49)23 63 36 18-0 info@langenscheidt-gmbh.de

GERMANY - PAASCHBURG & WUNDERLICH 
T. (49)(40)248 277 0 info@pwonline.de

GERMANY - SCHÜLLER MOTORRADTEILE
T. (49)(6245)994 79 10 info@enuma.de

GREAT BRITAIN - PROBIKE SHADOWFAX 
T. (44)(1604)660555 sales@probike.co.uk

GREAT BRITAIN - MOTOHAUS POWERSPORTS 
T. (44)(1256)704909 sales@motohaus.com

GREECE - EKON TEKNIC
T. (30)(210)9221500 info@ekon.gr

HOLLAND - HOCOPARTS B.V.
T. (31)(342) 412290 info@hocoparts.com

HUNGARY - DOVER KFT
T. (36)(1)2392202 csaba@doverkft.hu

ICELAND - NITRO SPORT EHF.
T. (354)-55 74 848 ragnar@nitro.is

IRELAND - 
INTERCONTINENTAL DISTRIBUTORS LIMITED
T. (353)(1)8344 289 andy@idl-dublin.ie

ISRAEL - A.E. MOTORCYCLE
T. (972)(50)271923 ae_motor@netvision.net.il

ITALY - SOCIETÀ GENERALE RICAMBI
T. (39)(051)722557 DelucaR@sgr-it.com

JAPAN - OKADA CORPORATION
T. (81)(3)5473-0371 j.sumiyoshi@okada-corp.com

KUWAIT -TRISTAR MOTORCYCLES
T. (965)2405194 shams@tristarkw.com

LATVIA - MAXMOTO
T. (371)-67 81 78 16 andris.krumins@maxmoto.lv

MALTA - MAGAZA MOTORCYCLE SERVICES
T. (356)21443716 mazaga@maltanet.net

MOROCCO - SHENO
T. (212) (0)5 22 35 97 16 larichimed@sheno.ma

NEW ZEALAND - NORTHERN ACCESSORIES
T. (64)(9)276-6453 steven@northacc.co.nz

NORWAY - SPARE PARTS SERVICE AS
T. (47)(64)837500 jang@sps.no

PHILIPPINES - STRONGHAND INC.
T. (632) 373-2311 open@stronghandinc.com

POLAND - OLEK MOTOCYKLE
T. (48) (33) 810 19 05 import@olekmotocykle.pl

PORTUGAL - JMP EQUIPAMENTOS
T. (351)(232)961841
geral@jmpequipamentos.com

SERBIA - MOTO-BIKE
T. (99)(381)641289979 motobike@ptt.rs

ROMANIA – MOTOBOOM
T. (40) 258734988 contact@motoboom.ro

SINGAPORE - DWA LUBRICANTS PTE LTD
T. (65) 6515-6282 dwa@pacific.net.sg

SLOVAKIA - MOTOSERVIS DEYL
T. (420)606 460 579 brandt@techbase-cz.cz

CENTRAL & SOUTH AFRICA, OCEANIA - 
TECMATE SOUTH AFRICA
T. (27)(21)5316087 tecmate@netactive.co.za

SPAIN - EUROMOTO 85, S.A.
T. (34)(936)376 611
euromoto85@euromoto85.es

SWEDEN - MOTOSPEED  AB
T. (46)(21)351925 klarkner@motospeed.se
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T. (41)(91) 683-0333 
robert.maier@technopolymer.ch
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T. (41)(41) 926-6111
claudia.shumacher@hostettler.com

TAIWAN - PROMO-TEC INTERNATIONAL
T. (886)(2)2562-7770 pro.motec@msa.hinet.net

TURKEY - VELOMOTO
T. (90)(212)6061707 info@velomoto.com.tr

UAE - TRISTAR MOTORCYCLES DUBAI
T. (971) 4-3330659 floyd@tristaruae.com

USA, CANADA, CENTRAL & SOUTH AMERICA 
TECMATE NORTH AMERICA
T. 905 337 2095 sales@tecmate.com

EUROPE - PARTS EUROPE
T. (49)6501 9695 2000 info@partseurope.eu
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http://www.gsg-mototechnik.de
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THOUGH first announced in
October 2014, the deal for
Indian giant Mahindra to take a
51 percent ownership position
in the French Peugeot Scooters
business has now been 
signed off.
The acquisition has met the
regulatory, legal and financial
requirements in France, and in
line with the anti-trust laws
there, the Peugeot trade union's
Work Council consultation
process has also been
successfully completed.
Speaking on the completion of
the acquisition, Dr Pawan
Goenka, Executive Director of
Mahindra and Mahindra Ltd.,
said "we are committed to the
long term growth of Peugeot
Motorcycles, and are confident

that this relationship will be
one of mutual respect, trust and
learning.
"This partnership will enable
both Mahindra Two Wheelers
Ltd. (MTWL) and Peugeot
Motorcycles (PMTC) to speed up
their international expansion by
driving synergies and
leveraging respective strengths.
It is our intention to work
closely to enable a win-win for
both partners".
Under the terms of the
agreement, MTWL has invested
€15m into PMTC to finance
projects "implemented through
the strategic partnership" and
also bought shares held by PSA,
which would allow MTWL to
take a 51 percent stake in
PMTC.

The Mahindra group is a $16.5
billion multi-national based in
Mumbai, India, employing more
than 200,000 people in over
100 countries.
Peugeot is the oldest motorised
two-wheeler manufacturer in
the world, having made its first
model in 1898. It offers what is

said to be one of the most
comprehensive ranges of
scooters and mopeds from 50cc
to 400cc, including the
successful Metropolis three-
wheeled scooter announced in
2013.
www.mahindra.com
www.peugeotscooters.fr

Mahindra finalises 51%
stake in Peugeot Scooters

THE storied history of the motorcycle
industry in Catalonia took another turn
last week - probably for the worse. 

Gas Gas Motos Chairman Yariv Gilat
announced that, pending bank approval
of a debt restructuring plan, the
company has had to suspend
production at its factory near Girona in
North Eastern Spain. 

The company says that it has been
working on a plan that includes new
shareholder investment to support the
company's growth, but that "the banks
have delayed their answer and forced us
to start some legal actions in order to
protect the company and push the
process forward.

"As part of this process, we had to
stop production during the past days, so
there will probably be delays of new

bikes and spare parts".
It has been no secret that Gas Gas

has been struggling in recent years, and
Gilat has been honest enough to admit
that Gas Gas has been "facing many
challenges ... the company has
substantial financial debts from
previous years that affected our day to
day operations in all aspects.

"I am confident that without having
a long-lasting solution we will continue
to fail in fulfilling our business plan. The
company with its shareholders are

doing the best to close this restructuring
agreement as soon as possible in order
to immediately resume our production
activities".

Last year, the Catalan government
agreed to provide Gas Gas with €2
million to fund the plan, including
acquisition of new technology to
improve their two and four stroke
engine production. That decision
followed a €4 million investment by an
international consortium a year earlier.

Last year, it was announced that Gas
Gas would merge with Ossa and re-
launch that brand, having previously
agreed to share production facilities and
personnel. Ossa was re-launched in
2009, three decades after its closure,
and were believed to be producing
around 800 trials motorbikes. At this

time it is unclear as to whether or not
Ossa production has also been
suspended, but it looks very likely that it
has.

Gas Gas itself was founded in 1985,
so was hoping to celebrate its 30th
anniversary this year. It is estimated that
the company was producing some
9,000 bikes per year as recently as
2012/13, exporting to over 50 countries
and generating some 500 direct and
indirect jobs in Catalonia.  
www.gasgasmotos.es

Gas Gas production suspended

http://www.vertexpistons.com
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